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SYLLABI
Programme: B.COM
For the Candidates admitted from the academic 3@389-2020 onwards

(Nationally Accredited with ‘A’ Grade)

PUTHANAMPATTI — 621007
UG PROGRAMME (COMMERCE) — COURSE STRUCTURE (CBCS)
(For the Candidates admitted from 2019 — 2020 onwads)

NEHRU MEMORIAL COLLEGE (AUTONOMOUS)

R

onrT | couses | NSO | NONST | Tor | RewRKs
I TAMIL 4 24 12 | - IV SEMESTER
I ENGLISH 4 24 12 | -1V SEMESTER
MAJOR/CORE 15 80 61 | — VI SEMESTER
ELECTIVE I, II, Il 3 15 15 V, VI SEMESTER
! ALLIED - 1YR 14 12 [, I SEMESTER
ALLIED -1l YR 11 12 I, IV SEMESTER
SKBC I, SKBC Il 2 4 4 I, N SEMESTER
NMEC I, NMEC Il 2 4 4 IV, V SEMESTER
SOFT SKILLS 1 - 2 IV SEMESTER
GENDER STUDIES 1 - 1 Il SEMESTER
VALUE
EDUCATION 1 2 2 | SEMESTER
vV ENVIRONMENTAL
STUDIES 1 2 2 I SEMESTER
EXTN. ACTIVITIES 1 - 1 VI SEMESTER
TOTAL 41 180 140 -
Extra Credit Course(Offered by College)
COMPREHENSIVE 1 - 4 -
SKBC lI 1 - 2 -
TOTAL 146




SYLLABI
Programme: B.COM
For the Candidates admitted from the academic 3@389-2020 onwards

NEHRU MEMORIAL COLLEGE (AUTONOMOUS)

(Nationally Accredited with ‘A’ Grade)
PUTHANAMPATTI — 621007

UG Programme (Commerce) — Curriculum Framework
(For the Candidates admitted from 2019 — 2020 onwds)

Marks
Sem. Code Title Hrs/Wk| Credits
Int. Ext. Ext.
LC Language Course (Tamil) | 6 3 25 7% 100
ELC English Language Course | 6 3 25 75 100
CC Core Course | 6 4 25 75 100
CC Core Course Il 5 4 25 75 100
AC Allied Course | 5 4 25 75 100
VE Value Education 2 2 25 75 100
Total 6 30 20 150 | 450 | 600
LC Language Course(Tamil) Il 6 3 25 75 100
ELC English Language Course Il 6 3 25 75 100
CcC Core Course Il 5 4 25 75 100
AC Allied Course Il 5 4 25 75 100
! AC Allied Course Il 4 4 25 75 100
EVS Environmental Studies 2 2 25 75 100
SKBC | Skill Based Course | 2 2 25 75 100
Total 7 30 22 175 525 700
LC Language Course(Tamil) llI 6 3 25 75 100
ELC English Language Course Il 6 3 2% 75 100
CCL Core Course IV 6 4 40 60 100
AC Core Course V 5 4 25 75 100
" AC Allied Course IV 5 4 25 75 100
SKBC | Skill Based Course |l 2 2 25 75 100
GS Gender Studies - 1 - 100 100
Total 7 30 21 165 535 700




SYLLABI

Programme: B.COM
For the Candidates admitted from the academic 3@389-2020 onwards

Marks
Sem. Code Title Hrs/Wk| Credits
Int. Ext. Tot.
LC Language Course (Tamil) 1V 6 3 25 75 10
ELC English Language Course I\ 6 3 25 75 100
CcC Core Course VI 6 4 25 75 100
CcC Core Course VI 4 3 25 75 100
\Y AC Allied Course V 3 4 25 75 100
AC Allied Course VI 3 4 o5 75 | 100
NMEC Non Major Elective Course | 2 2 25 73 10
SSC Soft Skill Course - 2 - 100 10(
Total 8 30 25 175 | 625 | 800
CCL Core Course VIlI 6 5 40 60 100
CcC Core Course IX 5 4 25 75 10(
CcC Core Course X 6 4 25 75 10
\% CC Core Course Xl 6 5 25 75 10(
EC Elective Course | 5 5 25 75 100
NMEC Non Major Elective Course || 2 2 25 75 10
Total 6 30 25 165 | 435 | 600
CcC Core Course XIlI 5 4 25 75 100
CC Core Course Xl 5 4 25 75 10(
CC Core Course XIV 5 4 25 75 100
CcC Core Course XV 5 4 25 75 100
v EC Elective Course |l 5 5 25 75 100
EC Elective Course Il 5 5 25 75 100
EA Extension Activities - 1 - - -
Total 7 30 27 150 | 450 | 600
TOTAL 41 180 140 980 | 3020 4000

*Exam at the end Academic Year



SYLLABI
Programme: B.COM

For the Candidates admitted from the academic 3@389-2020 onwards

NEHRU MEMORIAL COLLEGE (AUTONOMOUS)

(Nationally Accredited with ‘A’ Grade)

PUTHANAMPATTI — 621007

UG Programme (Commerce) - Curriculum Framework

(For the Candidates admitted from 2019 — 2020 onwds)

Sem. Code Title of the Course sl Credits Marks
Part Wk Int. | Ext. | Ext.
I LC I - Tamil | 6 3 25 75 100
[ ELC Il - English | 6 3 o5 | 75 | 100
CC | —BusinessAccounting 6 4| 25 75 100
I 1 CC Il —Business Environment and Ethics § 4 25 75 100
AC | — Business Economics 5 4 25 75 100
v VE - Value Education 2 2 25 75 100
Total 6| 30 20 150 | 450 | 600
I LC Il — Tamil I 6 3 25 75 100
I ELC Il - English 11 6 3 25 75 100
CC Il — Statistical Methods 5 4 25 75 100
1 AC Il — Modern Banking Practices 5 4 2% 75 100
! AC Ill - Principles of Marketing 4 4 25 75 100
SKBC | — Commercial Correspondence y 2 25 ¥5 100
v Environmental Studies 2 2 25 75 100
Total 7| 30 22 175 | 525 | 700
I LC Il - Tamil 1l 6 3 25 75 100
Il ELC Il - English 1l 6 3 25 75 100
! (BZESLI”I;/S; Computer Application in 5 4 40 60 100
1 CC V — Auditing Principles and Practice § 4 25 715100
AC IV — Commercial Law 5 4 25 75 100
SKBC Il — Advertising and Salesmanship 2 2 25 75 00 1
v GS - Gender Studies - 1 25 75 100
Total 7| 30 21 165 | 535 | 700




SYLLABI

O \NA

D n
FTOyraliiniic. B.CUIVI

Sem. Begthe Candidates admittggdrom the academ'&"%(W-E d26ikwards Marks
Part k S Int. Ext. | Tot.
I LC IV - Tamil IV 6 3 25 75 100
Il ELC IV - English IV 6 3 25 75 100
CC VI — Financial Accounting 6 4 25 75 100
CC VIl —Introduction of GST 25 75 100
v 1 AC V —Company Law 4 25 75 100
AC VI — Business Management 3 4| 925 75 100
NMEC I_— Fundamentals of 2 2 o5 75 100
vV Accounting
SSC - Soft Skill Course - 2 - 10( 100
Total 8 30 25 175 | 625 800
CCL VIII_ — Computerized 6 5 40 60 100
Accounting
M CC IX — Cost Accounting 5 4 25 75 100
CC X_— Income Tax Law and 6 4 o5 75 100
Practice
CC Xl — Corporate Accounting 6 5 25 79 10
v EC I* 5 5 25 75 100
v NMEC Il — General Commercial 5 5 o5 75 100
Knowledge
Extra
Credit EXCL 1 — R Programme 2 2 - 10( 10
600
Total 6+1| 30+2 | 25+2 | 165 | 535 +100
CC Xll — Management Accounting 25 % 1G
CC Xlll =Financial Management 4 25 75 10
CC XIV — Entrepreneurial 5 4 25 75 100
1l Development
CC XV — Industrial Relations and 5 4 25 75 100
Regulations
VI EC II** 25 75 100
EC III** 25 75 100
v Extension Activities - 1 - - -
Extra .
Credit EXC 2 — Group Project - 2 50 50 10
150+ | 450+ | 600+1
Total 7+1 30 2742 50 100 00




SYLLABI

Programme: B.COM
For the Candidates admitted from the academic 3@389-2020 onwards

980+ | 3020+| 4000+
TOTAL 41+2| 180+4 | 140+4) " o 150 | 200
*Exam at the end Academic Year
**EC - Elective Course[s]:
Sem Elective Code Course
Services Marketing
\% EC I
Principles and Practice of Insurance
Financial Markets and Services
EC I
International Trade and Export Management
Vi
Fundamentals of Capital Markets
EC 1l

Human Resource Management

EXC —Extra Credit Course|s]:

Sem Course
V R Programme
VI Group Project

10




Knowledge Level

SYLLABI
Programme: B.COM
For the Candidates admitted from the academic 3@389-2020 onwards

Bloom’s Taxonomy Based Assessment Pattern

| K1 — Acquire; K2 — Understanding; K3 — Apply; K4 —Evaluate; K5 — Analyze |
1. Partl, lI&lII
(a) Theory (External + Internal = 75 + 25 = 100mark)
External
Knowledge Level Section Marks Hrs| Total Pﬁszng
K1,K2 A(Answer all) 10x2=20
K2,K3,K4 B(Either or pattern) | 5x5=25 3 75 30
K2,K3,K4,K5 C(Answer 3 out of 5) 3 x 10 =30
Internal
Components Conversion Hrs| Total Passing
Mark
CIA1l 75 10 3
CIA 2 75 10 3 25 10
Assignment/Seminar 20 5 -
Total 100 40
(b) Lab (External + Internal = 60 + 40 = 100 marks)
External
Knowledge Level Section Marks Hrs| Total Pﬁszng
K3 Part A 20
K4 Part B 30 3 60 30
K5 Record 10
Internal
Knowledge Level Section Marks Hrs| Total Pﬁszng
K3, K4, K5 Model Practica 40 3 40 10
Total 100 40

11




SYLLABI
Programme: B.COM
For the Candidates admitted from the academic 3@389-2020 onwards

(c¢) Theory/Lab (External + Internal = 75 + 25 = D0 marks)

External (Theory)

Knowledge Level Section Marks Hrs Total Pﬁzﬂ(ng
K1,K2 A(Answer all) 10x2=20
K2,K3,K4 B(Either or pattern) 5x5=25 3 75 36
K2,K3,K4,K5 C(Answer 3 out of 5)| 3 x 10 =30
External (Lab)
K3 Part A 30
K4 Part B 35 3 75 28
K5 Record 10
Total(External) | 150/2=75 64
Internal (Theory)
Components Convert Marks Hrs Total Pﬁ;fl'(ng
CA1l 75 10 3
CA2 75 10 3 25 9
Assignment/Seminaf 20 5 -
Internal (Lab)
Knowledge Level Section Marks Hrs Total Pﬁ:ing
K3, K4, K5 Practical 25 3 25 6
Total(Internal) 50/2=25 15
TOTAL | 200/2=100 79
2. Part IV
External (Theory)
Knowledge Level Section Marks Hrs Total Pﬁ;ﬂ(ng
K1, K2, K3 Answer 5 out of § 100 3 100 40
External (Lab)
Knowledge Level Section Marks Hrs Total PGZ?Lng
K3, K4, K5 Practical & 100 3 100 40
Record

12




SYLLABI
Programme: B.COM
For the Candidates admitted from the academic 3@389-2020 onwards

NEHRU MEMORIAL COLLEGE (AUTONOMOUS)

(Nationally Accredited with ‘A’ Grade)
PUTHANAMPATTI — 621007
TIRUCHIRAPPALLI - DT

SYLLABUS REVISION 2019 - 2020 ONWARDS
Department COMMERCE
Academic Programme Offered B:COM.

Year of Implementation 2019 — 2020 onwards

OBE ELEMENTS

PROGRAMME EDUCATIONAL OBJECTIVES (PEO)
PEO 1: To attain professional expertise by being competereative and ever ready to

accept new and challenging roles in Industry andd&mics.
PEO 2 To imbibe the entrepreneurial traits in order tdbeswe innovative opportunities by

applying emerging technology, leadership in thecpss of startup of a Small Scale Industry.

PROGRAMME OUTCOME (PO)
PO 1:.To become knowledgeable in the subject of Commandeapply the principles of the

same to the needs of the Employer / InstitutiorieErise / Society.
PO 2:To gain Analytical skills in the field of accoungjrand business

PO 3:.To understand and appreciate professional ethiosymunity living and Nation

building initiatives.

PO 4: To develop an understanding of commerce and apmyskills in a continuously
changing business environment.
PO 5:To train the students with the much needed busiedasation, so that they are more

competitive for employment and higher education éuey are work ready upon graduation

PO 6:To build the necessary competencies and creatanty prepare them to undertake

entrepreneurship as a desirable and feasible cap&en.

13



SYLLABI
Programme: B.COM
For the Candidates admitted from the academic 3@389-2020 onwards

PROGRAMME SPECIFIC OUTCOME (PSO)

PSO 1To apply the knowledge of Commerce in the domain of

Accounting/Business/Technology

PSO 2To solve the complex problems in the field of Comeeewith an understanding of

the societal, legal and cultural impacts of theisoh

PSO 3:To facilitate students with skills and abilities hecome competent and competitive
to be assured of good careers and job placements

PSO 4To develop entrepreneurship and managerial skillgudents so as to enable them to
establish and manage their business effectively

PSO — 5To develop self -confidence and awareness of gemssaes prevailing in the
society

PSO - 6To recognize and understand the ethical respoitgibdf individual and

organization in the society

14



SYLLABI
Programme: B.COM
For the Candidates admitted from the academic 3@389-2020 onwards

Part 1 Tamil - Proposed Course Structure under CBG
(For the candidate admitted &m the academic year 2019-2020 onwards

Ins. Ex | Int. | Ext.
Seme . Cre
Course Course Title Hrs/ . am | Ma | Mar
ster Week dits hrs | s | ke Total
QFiuyer (@)dasTsevid),
! lc‘sﬂf:ea‘%e fAmisens, LweTiperms 50D, | 6 | 3 | 3 |25 | 75 | 100
(LC1) SO @eVdalwr eurevTm)
Ftusir ( QewL_dETeVID ),
2 DI HEML,
I Language | g, Apg Qen@wrfl eureormy, | 6 | 3 | 3 | 25| 75 | 100
course 2
(LC2) Eurewiililwev,
SO BvSHFlur eureTm)
. Language QFwyer (Sriflwkigsr),
course 3
(Lc3) s (Heor @evssluid, Yglerid, | 6 | 3 | 3 | 25 | 75 | 100
SO FVSHAWl euFeVTM)
v Language QFiiwer (Lipma o
course 4 H ( PSP
(LC4) B)svd&Elwid) HrL_sLb,
. . 6 3 3 25 75 100
SO B)evdalw sursvTm),
&L_(Hewr ausnyailuied
Total 24 12 400
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SYLLABI
Programme: B.COM
For the Candidates admitted from the academic 3@389-2020 onwards
@enmhlemeols UL U ULy (Sameoullwev, sMlaflwed, eusmilsailwed wHmILD

6ueuofls GLoevImevoremLouilIcL)
(Wwgeomomee(® : (PHHL(HEULD
UGS 1 SO - HmerT 1
Q&6 (@&&MeuLD), HMISHMS, LWET(LHMMS FHLOILD,
SUILD QeusHSIW euyeLTm)
umL GHIT&SLD (Course Objectives)

SHTRTIDLIGHew, GILITMILILERTTE|, FUPHTW HHHM, LTS 2 neysHenearL
CUIrMHMISHEL, FDHMIFEGHLPL alPIILERTT|, 2 V% WIS, M 2 ewridFds,
ST uHmM WPHeVTeT GdTewmul F)6TD w6V (Lpew M WilewT (hdb&Hd
G emevwimest O|lgL1LieL LI LIGUIT L | 6W 61T SMHLNGSH6L.
O TN vewL_Liflevdaslu QUEH FHEW LDF 66T, uenL_Liflevdalwg
FLPEVHEMET, LIWL_LILITETTHemer 9Mlpsid ClFiigeV.

UHeopuilssitlg 0p  6TDHSH ChewmouwITedsr g LILIHL_HeWeTd: SHNEHF
GlF 115 6V.

LIewfld 856 BHEhd & 2 HeUdbdn g SLOIPLI LITL LILIGSlHem6rd snLlGEH6.

IvE — 1
 UTTSWrT UL sV&6T — LglewwliGluesr  um.steswrser 3,4,5,7,8
. UTTESHTFIT LITL 6VH6T — 6T[HHTSemT
. QupEpFASSlrerTi — HL0Lp CBEHFLD
. BLOILD sperf] — LoeWLPS HT6VLD

1

2

3

4

O. PHGSHSILD — FWPSTW SiLoLd
6. GlLITeT6vTIq WITEIT — 2 6ITETLD 2 _Wif....
7. Wy wrFssT — Glomidlujesvri &

8. 5510 — 618 CHFwid

9. 501G HF) — G\gTesvTIg 63T LILPLD

10. srom urrg — Ceumitiens sTedTLIG)

16



SYLLABI
Programme: B.COM
For the Candidates admitted from the academic 3@389-2020 onwards

11. @)6iT&HeVTLI — H6UHEVUJLD FH6WTEST (HLD HLDLPL 63T () (HhHL (HLD
12. pr.&rOITFeT - STHSLILLES6T

13. #Crr(® suflpesruiest — @) 1GLITS) Blewearha

14. Cx6uCgeuett — BIesflSH6STIOLIT BTeWwTH6IT

15. &1dl 9y 6vTbH 6T — HLOILP LOGYT 6uETLD

VG — 2

1. gligisv r@rsr - Yors pley

2. S6wilen&HFClFeVeUHT - LD 6THICSH

3. 6ym - 2_1peuedr

4. 1p.CusbaT — SHevsTeNt (60T Hew

5. ApL - oLl 2 _ewTdHSHTS

6. waurepss — 5.0

7. 9Mleywd - aued

8. upFluTrd — Hevrentley G\sMluyg) surerid, @) rHHHHT BDD LFeHF

9. UsfleflsarT® @ormiCasr — Lsed B, HeWeOloT Herviledr

10. GlemrbLilewm — waEafli BT6T UTLPSSHIHET, ) eHFH6IT

1. #58) Cordl - Blev6lsusitm) GlFTsLeLTGS, GlLIewT

12. ureusvi eweuweuest — WPMHs M@, LTWS WDHSH CLTENS

13. S TWewT — 6TETEMETULD PG GEILI CUT, @(h HHa b O1EHTEHFLD
seraflliLmep|id

14. p.ef.allswnrys - HearidLildemad &TLOEDTH6T, L|eTeTeNd LHSITLD,
9|SITL|6TET Y LDLOT

15. 9).Cleuswremtlovr - 9y Fluilev GlFTmaser (3)Hbs6er

VG : 3

fAmisens — Amisens VT



SYLLABI
Programme: B.COM
For the Candidates admitted from the academic 3@389-2020 onwards

IV - 4

LIWISST(LpedM I SHLOILD

LilewLp& emLd, H(hHHmI%EHLD - 6u60Ld &SV, auedl LOlSTemLD,
LwBIC&ETe 611dHHIH66iT CoumiuiTHser - Llev LIMGwTld ClFTmhasT
VG O

SO B)eVEHEW euTeVTMm| — ()& B T6VLD

8'>mm6\) QﬂGO')GTI'QJ&')GiT (Course Outcome)

LOTERT6UTH6IT UTLPaIwIe) dn MIBewaT MHhgI6lsTereuGasT(d),

5D LIGSTL|SHEMET 6UEITIT & G101 TeiTeu .

@)esTemmw @evdb BT LIewL_LILF FGLpemeD Mbhgl 6l& TeiTeu s sy
uewL_LiLlevsalweurlsearT@id nHmev GlLmeui.

FpSTw, rFuied, FGedluied allfliiLjewriey ClLmjieu.
ST TLluilsd Fmesr GClLmeu.

Lenfls G5 ey s ehd @ 2 Ml HL0lpsG S mest Glumjsui.

LITL_ [T6VS6IT

1. Qawiysr Sl ®), slipsg1emm Gleuafluf®.

2. Amiseng wevi - Lyl u s, &mad-21.

3. LweTuTl B 510 (Gwsses maGu®), S0 Hrsst
uglliusip, GlFsremesr - 110.

4. s10lip BevEFw sursvrm),
(pemesTaui CHT.LTHS WG], (PeDSTeUT . drlbdh T LIT6STLY LI6HT,

Uy ugldiusi, Swmed-21.
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SYLLABI
Programme: B.COM
For the Candidates admitted from the academic 3@389-2020 onwards

B.A/B.SC/B.COM/ BCA/BBA PART Il ENGLISH COURSE PATT ERN (FROM 2019-2020)

Sem. Course Course Title Hrs / | Credit MAX.MARKS
Week| s Int. | Ext. | Total
Core Course | English For Communication | b 3 25 75 100
Core Course I English For Communication |l 6 3 25 75 100
Core Course lll English For Communication Il 3 52| 75 100
Core Course IV English For Communication IV 6 3 26 75 100
TOTAL 24 12 200 300 400

Programme Educational objectives (PEO)

Programme Educational Objectives are broad statemdsa that describe the career and
professional accomplishments that the program is mparing the graduates to achieve. PEO’s
are measured 4-5 years after graduation. The PEG imeasured through employer satisfaction
survey (yearly), alumni survey and placement recorsl

PEO 1: Learners will participate in critical consations and prepare, organize, and deliver theik wo
to the public

PEO 2: They will appreciate the literary works.
PEO 3: The Graduates will attain phonological amatphological aspects of English.
PEO 4: Learners can express a thorough commandgbisE and its linguistic structures.

Program Outcome (PO)

The POs are narrower statements that describe whdhe students are expected to know and be
able to do by the time of graduation. POs are badeon relevance.

PO 1 Become knowledgeable in the subject of Bhdbr Communicatioand apply the
principles of the same to the needs of the Empltn&itution/Enterprise/
Society.

PO 2: Gain Analytical skills in the field/area_afi@ish for Communication.

PO 3: Understand and appreciate professional ettéosmunity living and Nation
Building initiatives.

PO 4: Develop language learning skills like ListaniSpeaking, Reading and Writing.

PO 5: Making the Learners to realize their own tdgn

19




SYLLABI
Programme: B.COM

For the Candidates admitted from the academic 3@389-2020 onwards

PSOs are Statement that describe what the graduate$ a specific educational

PROGRAMME SPECIFIC OUTCOME (PSO)

Programme should be able to

PSOL1: Design solution to overcome Communicatiorleros.

PSO 2: Apply Ethical Principles and Commit to Pssienal Ethics and Responsibilities.

PSO 3: Recognize the need of Extensive Readings Skil

PSO 4: function as a team and an individual merabgcably with other co-workers.

PSO 5: Use English effectively in formal and infadraituations.

PSO 6: Develop vocabulary and communicative skills.

Course Code
& Title

ENGLISH FOR COMMUNICATION - |

Class

| YEAR Semester

Cognitive
Level

K —1 Acquire

K — 2 Understand
K -3 Apply

K — 4 Evaluate

K —5 Analyze

Course
Objectives

The Course aims

. To expose students to effective communication ihe form of

prose
. To make the learners aware of social issues

. To help them to know great personalities

. To make them aware of dangers from human carelessse

. To help them realize the need for honesty

UNIT

Content

No. of Hours

1.Spoken English and Broken English: G.B.Shaw
2. Give us a Role Model : Dr. A.P. J. Abdul Kalam

Water-The Elixir of Life : Sir C. V. Raan
No Guarantee Please No Longer : A Newspaper Art

cl

| have a Dream : Martin Luther King Jr.
The Gettysburg Address : Abraham Lincoln

Mosquitoes . Article
Polluting the World :Article

20




SYLLABI
Programme: B.COM
For the Candidates admitted from the academic 3@389-2020 onwards

Vv A Little Incident : Lu Hsun
Jimmy Valentine : O. Henry

GRAMMAR:
1. Articles

2. Preposition
3. Adjective
4. Adverb

Reference Lessons will be edited and compiled.

On completion of the course, students should be tabl
Course CO 1: communicate effectively

Outcomes

CO 2: aware of social issues

CO 3: know great personalities.

CO 4: aware of dangers from human carelessness.
CO 5: know the need for honesty

Mapping of COs with PSOs & POs:

CO/PO PO PSO
1 2 3 4 5 1 2 3 4 5

Co1 S M S M M M S S M M
CO2 S M M M M S M S M M
CO3 S M S M M M S S M M
Cco4 S M M M M S M S M M
CO5 S M S M M M S S M M

Strongly Correlating(S) - 3 marks

Moderately Correlating (M) - 2 marks

Weakly Correlating (W) - 1 mark

No Correlation (N) - 0 mark

21




SYLLABI
Programme: B.COM
For the Candidates admitted from the academic 3@389-2020 onwards

Course Code & CC | - BUSINESS ACCOUNTING
Title
| B.Com Semester — | Credits : 4 Hrs / WK : 6

K -1 : Acquire
Cognitive Level | K- 2: Understand
K- 3: Apply
K -4: Evaluate
K

-5: Analyze

This Course aims to
w=  Bring into lime-light the students’ aptitude abdudcounting

Course
Objectives = Make the students to understand the accountingipt&s and its
application in business
No. of
UNIT Content Hours

FINAL ACCOUNTS FOR SOLE TRADERS

I Final Accounts of Sole Trader — Adjustments: Oundiag — Prepaid 16
Income and Expenditure — provision on Debtors aretlifors — Interest
on Capital and Drawings — Depreciation
ACCOUNTS OF NON-TRADING CONCERN

II Accounts of Non-trading Concerns — Bills of Exchang 16
BRANCH ACCOUNTS

I Branch Accounts — Departmental Accounts (includiageign branch 15
and Independent Branch)
DEPRECIATION ACCOUNTS

v Depreciation — Meaning — Causes — Methods — Straigle method — 15
Diminishing Balance method — Annuity method — SigkFund method
— difference between provision and reserves
HIRE PURCHASE AND INSTALLMENT SYSTEM

v Hire-purchase and Installment Purchase System -nixigaof Hire- 16
purchase Contract, Legal Provisions regarding Hineehase Contract —
Accounting Records for Goods of Substantial Salelu&aand
Accounting Records for Goods of Small Values —dstent Purchase

22




SYLLABI
Programme: B.COM
For the Candidates admitted from the academic 3@39-2020 onwards

System After Sales Services

[Note: Theory: 20%  Problem: 80%]

Text Book][s]:
Reference
1. Shukla M.C, Grewal S and Gupta S.CAdVanced Accounting.Chand&

Co., - New Delhi
2. Gupta R.L and Radhaswamy .M Fifancial Accounting S.Chand& Co.,
New Delhi

Reference Book[s]:

1. Maheswari S.N &Mahershwary S.KFundamentals of AccountingVikas
Publishing — New Delhi

2. T.P.Gosh ‘Fundamentals of AccountingSulthan Chand & Sons, New Delhi

3. “Compendium of Statement of Standards of Accouhtiagrhe Institute of
Chartered Accountants (ICA), New Delhi

4. P.C. Tulasian;Introduction to Accounting”- Pearson Editions

Website[s]:

1. http://www.ddegjust.ac.in/studymaterial

2. https://www.saylor.org/site/textbooks/FinancialAaating

On completion of the course, students should be able to

CO - 1:recollect the basic concepts, conventions, methadgechniques underlying
Course | the accounting practices.

Outcomes

CO - 2: get the idea for preparing and presenting findrata&tements in accordance

with generally accepted accounting principles.

CO - 3: apply students’ demonstrate skills in criticalrking and problem-solving

CO - 4: evaluate conceptual knowledge of the financialoanting and to impart

skills for recording various kinds of business sactions

23



Programme: B.COM

SYLLABI

For the Candidates admitted from the academic 3@389-2020 onwards

Mapping of COs with PSOs & POs:

CO/PO PO PSO
1 2 3 4 5 6 1 3 4 5 6
Cco1 S M S M S M S S S M M
CO2 S M M M S W M M S M W
CO3 S S S S S M M W M M M
CO4 M M S S S S M M M M W
Strongly Correlating(S) 3 marks

Moderately Correlating (M)
Weakly Correlating (W)

No Correlation (N)

2 marks

1 mark

0 mark
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Programme: B.COM

For the Candidates admitted from the academic 3@389-2020 onwards

Course Code &

Title CC Il - BUSINESS ENVIRONMENT AND ETHICS
| B.Com Semester — | Credits : 4 Hrs /WK : 5
K -1 : Acquire
Cognitive Level | K- 2: Understand
K- 3: Apply
K -4: Evaluate
K -5: Analyze

Course
Objectives

This Course aims to

economic operational and financial

application to the transaction of insurance busnes

»  Provide knowledge of the environment in which basses operate tl

framework withartgcular

» Examines the principles and practice of busindsseaind CSR

e

UNIT

Content

No. of
Hours

BUSINESS ENVIRONMENT
Business and its environment: Nature of busineSsepe of busines

— Objectives of business — Business environmentpohtance -
Dimensions of business environment: Economic, $ocaltural,
Political, Legal, Demographic, Natural and Techgatal
environment.

13

II

ECONOMIC AND POLITICAL ENVIRONMENT

Economic and Political Environment: Economic sysemCapitalism
— Socialism — Mixed economy - Features, merits mitations of
each system — Role of Government in business : [Regy role |,
Promotional role , Entrepreneurial role and Plagnimole
Constitution of India — The Preamble — The Fundaaidrights — The
Directive Principles.

13

III

INDUSTRIAL POLICY RESOLUTIONS IN INDIA

Industrial policy Resolutions in India: Meaning -e®tl & Importance

of Industrial policy - Industrial Policy Resolutisrl948 and 1956
The New Industrial policy 1991 - Features — Libegtlon,
Privatization and Globalization (LPG): FeaturesL®IG — Merits ang

Demerits of LPG

13
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SOCIAL RESPONSIBILITY OF BUSINESS
Social Responsibility of Business: Concept of Somaponsibility —

IV Nature and guidelines for social responsibilityesRonsibility towards 13
shareholders, employees, customer, Government antnanity —
Social Investment
BUSINESS ETHICS AND VALUES
Business Ethics and values: Concept of Businesg<th Nature -

A"/ Elements - Need for ethics in business — factorgegong business 13
ethics — Concept of corporate values — Importantevadues in
business
Text Book|[s]:

Reference

1. Francis CherunilanfBusiness Environment> Himalaya Publishing House,
New Delhi (Ed.2008)

Reference Book(s]:

1. Rudder Dutt&Sundaram.KPM|ndian Economy” — S.Chand& Com., Nev
Delhi (Ed.2007)

2. Michael V.P,“Business Policy and Environment- S.Chand& Co., Ney
Delhi (Ed.2009)

3. Raj Agarwal,’Business Environment>= Excel Books, New Delhi (Ed.2004)

4. Mishra SK. and Puri VK'Economic Environment of Business” Himalaya
Publishing House, New Delhi (Ed.2009)

Website([s]:

1. http://download.nos.org

2. https://greylifestyle.com/introduction-to-businemsvironment

3. https://www.slideshare.ne/business-ethics

<
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Outcomes

On completion of the course, students should be able to

Course | CO - 1:explain the various dimensions of business enwiemt

CO - 4identify the ethical practices of business

CO — 2:outline how an entity operates in a business enaient

CO — 3discuss the effects of government policy on thenenac environment

Mapping of COs with PSOs & POs:

CO/PO PO PSO
1 2 3 4 5 6 1 2 3 4 5 6

COo1 S M M W M S M S S M W S
CO2 S W M W M S M W S M M M
CO3 M M W S W M S M M S M S
CO4 S S S M S M S M S S \W M

Strongly Correlating(S) - 3 marks

Moderately Correlating (M) - 2 marks

Weakly Correlating (W) - 1 mark

No Correlation (N) - 0 mark

27




SYLLABI

Programme: B.COM
For the Candidates admitted from the academic 3@389-2020 onwards

Course Code &
Title

AC | - BUSINESS ECONOMICS

| B.Com

Semester — |

Credits : 4

Hrs / Wk : 5

Cognitive Level

K -1 : Acquire

K- 2: Understand
K- 3: Apply

K -4: Evaluate

K -5: Analyze

Course
Objectives

This Course aims to

= Provide the student with a method of looking at tiwerld of

microeconomics through the eyes of an economist @och the

perspective of a business person.

economic analysis to business decision making

= Make the students understand the importance andicaippn of

UNIT

Content

No. of
Hours

INTRODUCTION TO ECONOMICS

Introduction to Economics- Definition of BusinessoBomics—Nature

and Scope of Business Economics — Basic tools imaderial
Economics

13

IT

DEMAND FORECASTING

Law of Demand - Determinants of Demand— Demandixigon —
Indifference Curve Analysis — Consumer's Equilibri&lasticity of
Demand — Types — Measurement - Demand Forecastiigthods —
Consumer Surplus.

13

III

COST OUTPUT RELATIONSHIP

Cost Concepts -Cost Output Relationship — Prodoctanction —
Isoquants — Law of Returns- Law of Variable Projport— Returns tg
Scale — Producer's Equilibrium- Least Cost Commbnat

13

MARKET STRUCTURE

Market Structure: Price and Output Determinationdarn Perfect
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IV

Competition — Monopoly — Discriminating Monopoly Monopolistic 13
Competition — Oligopoly.

PRICING POLICY AND NATIONAL INCOME

Pricing Policy and National Income: Objectives afckg Policy — 13
Pricing Methods —National Income — Definition — €epts of Nationa
Income— Methods of Calculating National Income- $Jsd_imitations.

Reference

Text Book|s]:

1. Sankaran,S. (2013)Business Economics® Margham Publishers, Chennal.

Reference Book|s]:

1. AhujaH.L,“Business Economics* Sultan Chand and Sons Ltd., New Delhi
2.Lekhi,R.K, “Business Economics™> [Reprint 14,2nd Revised Editions] - Kalys
Publishers, New Delhi

Website[s]:

1. https://www.studocu.com/business-economics

2. http://www.ddegjust.ac.in/studymaterial

3. http://studentzone-ngasce.nmims.edu/content/Busines

Course
Outcomes

On completion of the course, students should be able to do
CO — 1:recollect the functional areas of economics.

CO - 2wunderstand the basic tools applied in the busieessomics.
CO - 3:apply the various techniques for identifying therkes condition of a firm.

CO - 4:analyze the concept of economics equilibrium angblications of the

\Ni

business cycle.
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Mapping of COs with PSOs & POs:

CO/PO PO PSO
1 2 3 4 5 6 1 2 3 4 5

Co1 W M S M W M W S S M M
CO2 M M M M M M M W M M M
CO3 M M M S S S W M M S M
CO4 S W M M M W S W W S W

Strongly Correlating(S) - 3 marks

Moderately Correlating (M) - 2 marks

Weakly Correlating (W) - 1 mark

No Correlation (N) - 0 mark
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SYLLABI
Programme: B.COM

@enmhlemeols UL U ULy (Sameoullwev, sMlaflwed, eusmilsailwed wHmILD
auefla GLoevTeuuTemnLOUTlLI6cL)

Ins. Ex | Int.
S(ime Course Course Title Hrs/ gii am | ma | B¢ Total
ster Week hrs | rks Marks
aumLpailuiey Hevallujib Lo
peiluisy Hevailujb Loevfls
2 _flewLng GHLD
! Value P 2 1 | 3| - | 100 | 100
Education (Value Education and Human
( VE) Rights)

W aeomomevsr(h : (PSHML(HeULD

eurpaiiled sevallwd weaflg 2 fanLsEmnLd

(Value Education and Human Rights)

uUmL GHIT&SLD (Course Objectives)

SeaflsHmer Gubur®), serariLilsans,

BT (Hrummi,

FpSTwl GUTmIliLjenTiey,

wefls 2 peysemerts CUTHMID LT, YDFFAHHMT (PHevTeT (JedTewms (F)arid

SV (pew M UIlerT (h &5 CHEMUIITST Jiq LILIsHL_ UTLPIIIV LISTL|SHeweTd & MLlgH6L.

HaUemeD, Ferd, GlLTMTewW,CFTIDLI (PHVTRT HeWID H(HLD LIGHTL|HEDET alleVdhdHF

OCFUIH6D.2 L VBVSHBHV Y HHewM ClaTeirars Claiigev.

weflg 2 _flenwsswer 9 Mlwsd ClFuigeD.

VG -1

surLpailwev sHevall @ Hlmeir GobLITHILD 2 Wi LISSTL|S5 EMHLD

sevall, surpailuwed sevalluilsst ChrHsd - eurpaiuie) sevallullsst LifleswTmio

QUOTTFSF -

suripalley Hevallulled gnmidber - Fw PeTGRTHMID - Hmedr

Guibur® - 2 wiuedTyssT - SoTwHIITHLD FwuflGFrseneTud -

UTedleuTd FLoGGHI0UHeNS 2 eTT Tl UeTuNMISHeL - WwrHmis SHmeTTerlsHsi,

LDGOTEUGITLD

Germ G,

FTOT@MTT&HeT, &@LU

auwgley  Gluflweuiseir,

2 mliLilevTi 6T,

ENGEIRY

9|89 LIeuFT60 61T,

auFALILI6UTSH6T,
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HFMMSGHTT, 2 L& uswilwromGeuri @euisendsad walliLeaflgsed -

BOLITL|SEHLD BLGHWS 2 (HOUTHBUPLD - 2 TEHLD - Y dHBHHSM6dT
Swrsd - Ghieww - sLGLUUTH - 2 gall GlFiiu WweTliLITeaTenL- -

FEISH6TewL0 - HWlailuie) Hesr@esvtmL L b

VG - 2
CadFw, 2 V38 PSTERTHMSHIMETET uTipaiuied Geval

CahFiD, Fieu CHFBIGET HMIGSH 6TETEWIBISET - HLOG) HT(H - HTFeWLOLIL] -
WEHSTOTTLFS HhHgHeUD - FLOGTOW - WGFFTILISTENLD - FLOSHGI6ULD -
Feps b, sefluyflewio - FHHIT LD FEHTHTSHHIUAPLD FLPHLI LINTL|H6T -

@)réaid wHmi Crieww, Fwasl HLuT@h), 2 svsearTall FGHTHTSHEI6ULD -

GaTiflev Fri uewTyssT - Mley Geulewas - Glarifledley GhiewmLo
(LPEDMMEMLD - HT6VHHUMTEHLOULD BLOLIGEDEHUILD - LOGLD FTTHd LIGKTL|SHET -
FHUYSSH6TewLn, OCloiiwmle), BHOTOTL H60E - LPSHIWISD  LIGTL|SET -
@levsaElwiib, BHISTHMVSET  Y&lweupewmLt  LufleVFHeL,  FeMarudHe,
WTHTIL UTTITL DBV SHlGHeD, LTHIHTHH, ChHFuw pmewLoliLm(HILd
FieuGa s Lflseiip.

VG - 3

SwLiLewTLHsT HMID eurpaiwedlsy 2 susearraiw 6lLmeuearidfser

TDUHSHILD ST MHI%6T
gWlailwev  eueriFfuller  HTEHSBIGET - LiesTLesTLITL ()
wprewruT(hHeflest STdhsBiser - GuTHaflwsy FHbHewesTHer - LoEH6IT

CsTLTYF FTHeThIGET - QeTewy 2 ewridd Gous BLGewHullest meTeor
S| WM In VST - (F)6VVM(LPLD HeVYIewTIaYLD - spLILT(Hb CumLl 19 @) (HSHeVILb
- GBiwenm, 6THTOEHM 6THRTNTHBIGHET - YHHews - FTD - FUWIBHVLD -

9|6W D Fon_61 6V 6T
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VG - 4
D L 6V, 2 6T6T BHEV(LPLD

Cpmil FTdh@Gld OGFwWOLTHHEHD 2 Wiyl LIPEHSHIPLD 2 wTe)
PEMMEBEHLD - CILITHHSHID 2 _6wT6yHeT - CUT(HHST 2 _enTeYH6T -  LD6WTH
SLUuUT@® - werhdleureniy - staflw 2 L Huullmd - Slwrerd - wevrid,
STLT FTihS aleweareydssr - CuTsT - GBHTHEBIHET - QUMHBHET -
PEODEHET - Y FQTHIHET - YMNFHDET QRUBIGHLUBDSHHV - H6UH6V
6&&HDH6V - FTd HewflgeD - CBH BT, MG, CFTIDLIY HallTHH60 - HTHSHLD
WPeODLILIBGSHIHV - FISBLD, @PLIL|SemeT 6THTOIETETOTeY - Ljewds, LG
(LPSHEVT ST USHEIT63T & Bl 2_6WTIT %6V~ 61T LD G BH6M163T LIS 61T

GO0y @ @Q)hs v 2 L Huwilnd : Suwrerid - CuirasT CaFuipenmL
LM F B EIHL_63T Fn_Lq UIG].

VG - O
wevflg 2 flewi, esfld 2 Mewind & (HdHaI%H6IT

CapFw  wHmID uUsTearTL (hdh  HTCMITL L BIS6T -  LO6vS
2 flewwullesr uflewrTod - wefls o Mewwulledsr LThHS suewELILIT(HSH6IT
UTLPSMSTT 2 flewid, HSHIITLD, HETEIWSHHIL 63T  6UTLPEUSHM ST 6T
2 flewLo6iT - HVTFFTTLD LMMILD HeVaildbaTer 2 flewiasr - GlUTHeTTSTT
2 flewwser - rfwesv o Mewwssr - Feps o fewwser - GlLewTS6T
OMID  Ghewsskeflsst wefls o Mfeww - Fpsll  ULPEHSHBISEHLD
S TFwevew LI LITEISTLIL|S EBLD.
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Hzﬂ)ﬂ)G\) QﬂﬂDGTTQJ&SGﬁ (Course OutCome)

LD T 6307 611 T & 61T suTLp&ll sy Fn )5 6D 6T M bgIC&TeTeuEsH T (H
BN LIGHTL|SEDET QUATT&HHIE6\STeTaUT. HewID H(HLD LIHTL|SDET M Hg)
UM M6e0l(Hbgl SLOEWLDS & T g0l TeTeu .

2 L VBVSHIV 9 dHHemM Ol TeTeu.

weflg o flewwsswer 9 mlhg Gl Tereaui.

UITL_[BIT6V

suripailwev Hevailuid wesfls 2 flewiosEpLd,

sUlpsgImm Clousiluf (),

@b (H Blewesteyd BT, LSHBHeTTIDLIL Ly .
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waeomomeer(h : @reorLimd Li(hHeuULD

UGS 1 SLOILD - HTeiT 2

Q&6 ( QML ESHT6LLD ), 2 mIHOL, HLOIPE QFDALDTLA
eugeurm], A mHAUWTUSIWED, HLOID Qeo&HHI euFeLTM)

umL GHIT&SLD (Course Objectives)

&g @evsalwib, ANPlevdsalwnbisenar 9 ml s GlFiuige.
®)&&TeVSG SO 2 HIHOL U B (LPSHLD GlFIILH6V.
SLOpF GClFIDOIOTL euTeVTHewMME HNHF O FiIZHeV.

I BIFVF CFTHHEHSE @)ewenTwimer SHLlpFolFTHEwar LiweTLTL (H

wpewmulled o mlwdFelFiigev.

LIenfld G 6B Ehd & 2 Heudbdn g SLOIPLT LML LILIGSlEemard snLGSH6.

VG — 1 @lwL_daTe @)eVdsdwikiger
1.@zeuryid - S(pBHToYSSTFT CH6uryLd

FlpeweuwTHmI’ UFED - 3 LTL V6T

1. eHLoSld Hevsrewst] wrewest . . . . (Lm.eTesr -5)
2. afl(pibL Fld Hessrersi] WITeDET .. . . . . (L. 6Tevsr -8)
3. FBIFET 0FHld &evsTert] WTEH6T . . . . . (um.srevar -10)

S65115 S| (HS STERTL &L - 4 LITL V6T

1. Wy Osrasri wevaruller@eusssr . ... (LT.eresr -3)
2. Qursemrpd elsGHTRID . . . . . . (Lr.sTevor -4)

3. oyefldlsoeney SybLLT . . . . . . (Lim.sresor -7)

4. sepL_QuireaTilh ShIHBDWWD . . . . . (urr.stesor -10)

2.8 meurssid - SlpLiy, euevedl - 3 LITL_6V6IT
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1. ethews Qubsmit FOMID . . . . . (Lm.etevor -276)
2. Cxerr(h) G&smesrewm . . . . (umr.erevsr -279)
3. euresTeuest wmrevwissr . ... (Lm.eresor 286)

B(HFFSELD — 4 LITL_VS6IT

1. Quiigmesr o moLdl .. ... (um.erevr -5)

2. BTL&SST syiesreariguwimi . . .. (umr.eresor -15)
3. prmiesr HmeugsEGs . . .. (um.erever -18)
4. uresTTS| LOGKTEDITS) . . . . . (m.erevor -19)

3.8\mwbHBlrn - 10 urLsvser

1. mrer Qumpm @esrud Qumias . . . . . (i .eTevar -85)

2. eryid Aeupld @)ressrel6sTL . . . . . . (um.stevsr -270)

3. etarGu aimaT @ewmEd .. ... ... (um.eTevar -272)

4. plmalerm CurGs . . . . . (m.stevsr -292)

S. FHVVTS CLPL DT STEWTYLD . . . . . . (um.erevor -317)

6. o srarggleir 2 6irGar ... ... (um.erevor -509)

7. o eramd QUEpRGsTUl® . ... .. (Lir.stesr -823)

8. o L b flewesr wresllhhgy ... . .. (im.erevor -725)

9. «e1GBm @evid pHouGesr Cxheugyiid . . . . . (um.srevor -2103)
10. 9Pleys @ 9flailsvsmsv . . . . .. (m.erevsr 2358)
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4.preorullyrs gleww Lrupbsio - 10 urL_svser

GHVCFHT Sy Lpeuri - ClLpLomer HHGITYl - HTETHTLD Sl(HGILOTL

B BCauBIBL 5360 @) BHSeD CUTIF! sTewTeV
1. 2ar@esrm GlFeVeud g LiT.eTevsr 677
2. oy ClFsVeug g LT.eTessr 678
3. spewrLisuer Geusmwev Lim.sTevsr 680
4. estevremesTul HevsTesvtiwi LIT. sT6vsr 682
5. surergyEmLd LrSGLTsy Lim.6Tevr 683
all$g16u5CHTL_ () LbLorewer Geuestriy BMH M6V
1. gy sL_rGuwev Lir.eTessr 688
2. sewrLmi Lm.eTevsr 689
3. Ber Gmird@p Lir.eressr 690
4. eurermsL OMIGGI LIT.6Tevor 691
5. Qeumkisersger Lir.srenr 692
5.@9)Cua srailwid - weneIGILITley

6.8 6T GmeT - @) (h B HTIBIGET — BeV6OIWTEHBLD, EUT6IT FHL_Fen6uoT

7. s60B1sS5EI0 Lyenfl - Serid umigwg - 10 LTL_svseir

1. Ggeurgrib, @)rmomuiesTid . . . . . (im.erevor -473)

2. 2 1_e0ledr GLD6V LIV &TWILD . . . . . (Lim.etevor -476)

3. OO BIGSDOT wFH HVW6NT . . . . . (um.stevsr -477)
4. allmibHlerpd suplweump . . . . . (im.erevar -478)

5. wr wewyGumsy Gurlalesm . . . .. (um.erevar -480)
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6. 6T HeWTEU(HL 6T STUPLD .. . . . . . (Lim.erevor -482)

7. aumil iy SsIs AL bSO . . . . . (Lu.sreir -483)
8. QuTh HL_dews eurer sTBICSH . . . . . (i .eTevor -485)
9. 9L 60 GIrmsD Lligdg . . . .. (sm.eTevr -486)

10. sraITmIsSd SeweveusneTls GUTTd Henggley . . . (um.eTewr-502)

8. aMMrevd Gmeauehd - GDSF) Fnmib BTL (B euarid - S LITL V6T

1. & Cud) Bevrnigh giswmulled ... ... .. (L. eTemor -3)
2. Bés LéE weTLeTer BTG . . . . . . . (Lur.sreir -5)

3. SEHHFHIMI LEDOSTHTL BTG . . . . . (Lur.sreir -6)
4. wrsid epedTmLb WedLpUeTeT BT - . . . . . (Lim.eTevsr -7)
5. Brisé sravTLg) GFfhsaut LT . . . . . (Lr.sreior -8)

9. 581p e@arag - 110 -120 sesanilssr
VG - 2

2_IBeOL - STHHIST 0&6WWpSg! - LpBlLTT ]
VG - 3

B101ps QeFb@wrf aureTm

ClFDEITL afleTdsid - GIFEILTL eureTm - 2 V&HF
ClFDEITLHH6T - @) HIlWF GIFIDEILTLHHET - GIFLDGITIHGHTET & D %6
S|VVG| OIFDGITHILT LIRTLSH6T - SLOlpF G1FLDGITL] HITeLSH6T.
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VG - 4

QmAEuwriIlwey - s L_V(HLgHID) , @ LSS

9}, B13516V5 5160 (b %I HLOLPl6V Gl MGl LIwIT &g 6V.

VG - O

SLOILp @levd&Elw eurevrml - ()WL _d&TeVLD

8'>mm6\) QﬂGO')GTI'QJ&')GiT (Course Outcome)

LDIT 63T 6U T & 6T DY, STLE S F FlibHEW6UTU|L_63T T Lq I [HD) LIEVITL| 6D 6T

QUBITIT &35 6B TeiTeuT.

@)ewL_dHTe B)eVaHBWLl LWL _LILF FLpensV S MbHI Ol TeTeus eV

@evsalw surevrmmi o Mley Glumieur.
FLpHTw, rfuied, FGpedluie aflfliiLjswriey GlLmeu.

ST TLluilsd Fmesr ClLmeu.

LenfldCsiaysehd @ 2 M SL0lipGHmest Glumsui.

LITL_ [T6V&6IT

1.
2.

GFiiwsit i@, sUlpdHemm Geuafluf(.

SL0pF OlFTb6TL eureLTm), (pewesToui (. FTHSUTLFT, @)rmer
uliefl Gs&er, &(Haf-23.

CuomflClLwiiyser (514 SBISEHLD LSS5 EbLD)

walflesfl ugliiusid, GlFsrenesir- 106.

0D Bevdalw eursvrm -Lirifl uglliusi, lmed-21.

STHPYIST »&56luIRSS1, LPBILTIS], SUIDBTSET LFILISLD,

O\ F6dT6m)60T.
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Course Code

ENGLISH FOR COMMUNICATION -1

& Title
Class | YEAR Semester _ll
K -1 Acquire
Coanitive K — 2 Understand
Level | K =3 Apply
K — 4 Evaluate
K —5 Analyze
The Course aims
To expose students to the wisdom of great men
To familiarize students with the danger of modern éod and
Course entertainment
Objectives | To make them realize to treat all equally
To make them know to use science carefully
To make them understand the need to help others
UNIT Content No. of Hours
I It is Personality that matters : Swami Vivekananda
Pele
I Fun Food
Keep Television at Arm’s length
I Women not the weaker sex : M.K. Gandhi
A Tree Speaks : C. Rajagopalachary
\% The Despair of the Ganges : A. Damodharan
The Fukushima- Nuclear Disaster
\Y The Verger : William Somerset Maugham
The Selfish Giant : Oscar Wilde
Reference Lessons will be edited and compiled.
On completion of the course, students should be tabl
Course CO 1: Know the wisdom of great men.
Outcomes

CO 2: know the dangers in modern life.
CO 3: accept to treat all equally
CO 4:realize the need to use science carefully.

CO 5: understand the need to help others.
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Mapping of COs with PSOs & POs:

CO/PO PO PSO
1 2 3 4 5 1 2 3 4 5 6
CO1 S M M M M S M S M M M
CO2 S M S M M M S S M M S
CO3 S M M M M S M S M M M
CcO4 S M S M M M S S M M S
CO5 S M M M M S M S M M M
Strongly Correlating(S) - 3 marks
Moderately Correlating (M) - 2 marks
Weakly Correlating (W) - 1 mark
No Correlation (N) - 0 mark
Course Code & CC Il - STATISTICAL METHODS
Title
| B.Com Semester — |l Credits : 4 Hrs / Wk : 5

Cognitive Level

Acquire

Evaluate

K-1:
K- 2:
K- 3: Apply
K -4:
K -5: Analyze

Understand

Course Objectives

This Course aims to
* Acquire the knowledge of measures of central teagelispersion,

correlation and regression analysis
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UNIT

Content

No. of
Hours

STATISTICS AND MEASURES OF CENTRAL TENDENCY

Statistics:Definition — Functions, Scope and Limitations odtstics -
Statistical Enquiry — Stages in conducting a stet#s survey — Primary
data Vs Secondary data — Data Processing:— Fielttwalidation —
Data Editing — Coding - ClassificatioiTabulation and Presentation
data- Diagrams — Bar diagram, Frequency polygorstdgram ang
Ogive

Measures of Central Tendency Average — Meaning — Characterist

of a typical average — Computation of Mean, MedMnde, Geometri¢

Mean, Harmonic Mean and Weighted Arithmetic Mean

of
13

CS

II

MEASURES OF DISPERSION AND SKEWNESS

Measures of Dispersion: Dispersior- Meaning — Properties of a go
measure of dispersion — Absolute Vs relative measdirdispersion -
Computation of Range, Quartile Deviation, Mean @&wnh, Standarg
Deviation and Co-efficient of Variation.

Skewness — Meaning — Variation Vs Skewness — Measures
Skewness- Karl Pearson’s and Bowley’s Co-efficadfkewness

13
of

III

CORRELATION AND REGRESSION ANALYSIS

Correlation Analysis:Definition — Types of Correlation — Methods
Studying Correlation — Spearman’s Rank CorrelaGorefficient.

Regression Analysis Definition — Correlation Vs. Regression
Regression lines and Regression Equations — Regness-efficient -
Computation of correlation co-efficient from reggies co-efficient

of

13

IV

INDEX NUMBERS

Index Numbers: Definition — Characteristics of Index numbers — §Js€

Types of Index numbers — Construction of Price yndembers — Uni

weighted Index numbers — Weighted Index numbersmeTreversal tes
and Factor reversal test of Index number — Movingrage

13

ANALYSIS OF TIME SERIES

Analysis of Time Seriesintroduction — Uses - Components of time se
— Measurement of trend- graphical method, semieggeemethod, movin
average and method of least square.

ries
J

[Note: Theory: 20%  Problem: 80%]
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Text Book][s]:

1. R.S.N. Pillai and BagavatHiBusiness Statistics* S. Chand & Company

Reference Ltd., New Delhi.
Reference Book[s]:
1. S.P. Gupta and M.P. GuptBusiness Statistics’S. Chand & Company
Ltd., New Delhi. (2016)
2. J.K. Sharm&;Fundamentals of Business Statistic§earson Education
India.
Website[s]:
1. http://www.ddegjust.ac.in/studymaterial
On completion of the course, students should be able to
CO - 1:collect, process, analyze and present the statiskida.
Course | CO — 2:acquire the knowledge of applying various stat#tiools
Outcomes

CO - 3: apply students’ demonstrate skills in criticalrtking and problem-solving

CO - 4understand the necessity of various techniquesdbust statistical inference

1%
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Mapping of COs with PSOs & POs:

CO/PO PO PSO
1 2 3 4 5 6 1 3 4 6

Co1 M S M M M S M M W M
CO2 M S M S M S W M M M
CO3 W M M M S M M M M M
CO4 S M M W M M S S M S

Strongly Correlating(S) - 3 marks

Moderately Correlating (M) - 2 marks

Weakly Correlating (W) - 1 mark

No Correlation (N) - 0 mark
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Course Code & AC Il - MODERN BANKING PRACTICES
Title
I B.Com Semester — Il Credits : 4 Hrs / Wk : 5

K -1:Acquire

Cognitive Level | K- 2: Understand
K- 3: Apply
K -4: Evaluate
K -5: Analyze

This Course aims to

Course Objectives law and practices

globalized scenario

/ trends in banking

» The students to understand the concepts, provisiating to banking

« Discuss the role of recent developments of the mmoblanks in a

* Get clear idea about the modern banking systemeaht developmen

UNIT

Content

No. of
Hours

FUNCTIONS AND SERVICES OF BANKERS

Definition of the term Banker and Customer — GehBaationship —
Special Relationship — Main Functions and Subsydi&ervices
rendered by Banker — Agency Services and Geneilgly\Bervices

13

IT

OPERATIONS OF BANK ACCOUNTS

Operations of Bank Accounts — Fixed Deposits — #i@eposits
Receipts and its implications — Savings Bank Acte®un Current
Accounts — Recurring Deposits Accounts — New Ddp&avings
Schemes introduced by Banks — Super Savings Packaggash
Certificate, Annuity Deposit — Reinvestment PlarRerennial Premiun
Plan — Non Resident (External) Accounts Scheme

13

III

CLASSIFICATION OF CUSTOMERS

Types of Customers — Account Holders — Procedurelfeening ang
Closing of Accounts of Customers — Particularsrafividuals — Step
to be taken by Banker in the event of death, Lun&ankruptcy —
Winding up Garnishee Order

\"2

13
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IV

RIGHTS AND DUTIES OF BANKERS

Paying and Collecting Bankers — Rights, Responsédsland Duties of 13
Paying and Collecting Banker- Precautions to bertiak Payment an
Collection of Cheques - Protection provided tomhe Nature of
protection and conditions to get protection — Payme due course -
Recovery of Money paid at mistake

[®N

MODERN BANKING PRACTICES

Pass Book and Issue of Duplicate Pass Book — Ckeguefinition of
Cheque — Requisites of a Cheque — Drawing of a @GheqTypes o
Cheque — Alteration — Marking — Crossing — Diffardiorms of 13
Crossing and their significance- Endorsement LésSheques in transit
— Legal effect. Modern Banking Practice — e Bankiaginternet
Banking — Mobile Banking — ATMs — Cash Machine —TH[Electronic
Fund Transfer) — RTGs, NEFT and MICR

Reference

Text Book][s]:

1. Sundaramé&VarshneyBanking Theory Law and Practice> Sulthan Chan(
Company, New Delhi
Reference Book[s]:
1. E.Goren&N.Natarajan,'Banking Theory Law and Practice™ Himalaya
Publications (2013) 23Revised Ed.
2. B.Santhanam,Banking Theory Law and Practice* Margham Publications
Chennai
3. M.S.Ramasamy;Tannan’s Banking Law & Practice in India® Sulthan
Chand Company, New Delhi
Website([s]:

1. https://www.docsity.com/en/subjects/banking-law-and-practice

2. https://www.icsi.in/Studymaterial/bl

3. http://www.ddegjust.ac.in/studymaterial

Py
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On completion of the course, students should be able to
= CO - 1keep in mind the relationship between banker astbooer.

Course
Outcomes = CO - 2wunderstand the various products and services dfteyghe bank.

= CO - 3apply the regulatory issue that arises in bankewcs.

= CO - 4: evaluate ethical issues in banking and considar tmplication for
conduct of business.

Mapping of COs with PSOs & POs:

CO/PO PO PSO
1 2 3 4 5 6 1 2 3 4 5 6

CO1 S M S W S M S M| W M M S
CO2 S M S S M M M M S M M S
Cos3 M M M S M S W S S S S M
CO4 M M W S M S S S M W W M

Strongly Correlating(S) - 3 marks

Moderately Correlating (M) - 2 marks

Weakly Correlating (W) - 1 mark

No Correlation (N) - 0 mark
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Course Code & AC Illl — PRINCIPLES OF MARKETING
Title
I B.Com Semester — || Credits : 4 Hrs / Wk : 4

K -1:Acquire

Cognitive Level | K- 2: Understand
K- 3: Apply
K -4: Evaluate
K -5: Analyze

Course Objectives | This Course aims to

marketing

* enable the students to get the knowledge abouwtatheepts of

* acquaint the students with the present day chaemgmarketing

No. of
UNIT Content Hours
EVOLUTION OF MARKETING
I Introduction — Meaning — Needs, Wants, Demand, &ts] Value,
Satisfaction, Quality, Exchange, Transaction, Ratahip — Market
Marketing — Evolution of the concept of Marketing. 11
Consumer Behaviour — Factors — Buying Decision Beha — Buying
Decision Making Process — Market Segmentation
PRODUCT PLANNING AND DEVELOPMENT
II Product — Features — Classification — Product Rtennand 10
Development — Product Life Cycle — Branding — Paaka
PRICING AND DISTRIBUTION CHANNELS
III Pricing — Meaning — Objectives — Factors affectpricing — New 11
Product Pricing Strategy — Pricing Adjustment $®fggt Physica
Distribution — Channels — Types — Channel FunctienSelection of
Channels — Wholesaling — Emerging Trends in Ré&taitle
PROMOTION
Meaning, importance, Promotion Mix; Advertising: 8feng, objectives
IV 10

and advantages; Publicity and Personal Selling: rihga and

importance; Sales Promotion: Meaning and tools]i®&elations
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Vv IMPACT OF TECHNOLOGY IN MARKETING

E-Marketing: Meaning — Business Models associatéd e-marketing
— Websites associated with e-marketing — benefite-marketing —
limitations — Scope of e-marketing — E-Businesstroluction — 10
Telemarketing — Automatic Vending Machine — Eleoico Data
Interchange (EDI) — E-Auctioning
Retail Marketing — Rural Marketing — Green MarkgtifMeaning and
features)

Reference | Text Book][s]:

1. Philip Kotler& Gary Armbstrong;Principles of Marketing’- Printice Hall of
India, New Delhi

Reference Book[s]:

1.E Stantort|Principles of Marketing”
2. R.S.N.Pillai&BhagawathiiMarketing Management ”-Sulthan Chand & Co
New Delhi
3. C.B.Memoria;Marketing Management”
4. PingaliVenugopal,'Marketing Management”’- Ed.-1 SAGE Publication, Ne
Delhi

Website[s]:

1. http://www.uobabylon.edu.ig

2. http://www.pondiuni.edu.in

3. https://www.studocu.com
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On completion of the course, students should be able to

= CO - 1:remember the key concept and elements of marketamgpgement.
Course
Outcomes = CO — 2:understand the role of marketing in a businessestn

» CO - 3:deploy awareness and consideration of tools évaita a marketer.

= CO - 4:analyze the global marketing environment and opaties.

Mapping of COs with PSOs & POs:

CO/PO PO PSO
1 2 3 4 5 6 1 2 3 4 5 6

CO1 S M M M W S W S S M M S
CO2 M S S M M S S M S M M S
CO3 W M M S M M S M M S M M
CO4 M W M W S M S M M S M \W

Strongly Correlating(S) - 3 marks

Moderately Correlating (M) - 2 marks

Weakly Correlating (W) - 1 mark

No Correlation (N) - 0 mark
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Course Code & SKBC | -COMMERCIAL CORRESPONDENCE
Title
I B.Com Semester — || Credits : 2 Hrs / Wk : 2

K -1:Acquire

Cognitive Level | K- 2: Understand
K- 3: Apply
K -4: Evaluate
K -5: Analyze

Course Objectives | This Course aims to

» Bring about effective writing skills in commerciabrld.

communication skills

« Enable the students to write business lettersctafedy and develoy

e Gain deeper knowledge of how technology can imptmaness today

)]

No. of
UNIT Content Hours
INTRODUCTION OF BUSINESS COMMUNICATION
I Nature and Scope of Business Communication — Megarand 5
Importance of Communication in Business — “You tde” -
Characteristics of an effective Letter — Kinds afsBess Letters — Lay
out — Barriers of Communication
ENQUIRIES AND REPLIES
II Enquiries and Replies — Orders and their Executi@redit and Status 5
Enquiries — Complaints and Adjustments
BUSINESS CORRESPONDENCE
III Collection Letters — Circular Letters — Sales Lmite— Bank 6
Correspondence — Import and Export Correspondencégency
Correspondence
REPORTS WRITING
IV Application for Jobs — Resume Writing — Report \Wigt — Kinds of 5

Reports — Press Reports — Market Reports
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INFORMATION TECHNOLOGY IN COMMUNICATION

Information Technology and the Future trends in @amication — 5
Online Communication - Internet — email — e-Commere
Teleconference

Reference

Text Book][s]:

1. R.S.N. Pillai&Bhagavathy;Modern Commercial Correspondence” Sulthan
Chand, New Delhi

Reference Book[s]:
1. P.D.Chaturvethi and MukeshChadurvetBiusiness Communication”

2. M.S.Ramesh and CC.Pattanshetti,'Effective = Business  English

Correspondence”

3. Rajendra Pal &J.S.Korlohalli{Essentials of Business Communicatior”
Sulthan Chand & Sons, New Delhi {18dition)

4. Dr.S.SrinivasanVallabhar;Computer Application in Business™ Sulthan
Chand & Sons, New Delhi 3Edition)

Website([s]:

1. https://lecturenotes.in/subject/47/business-communication-bc

2. https://examupdates.in/mba-business-communication

3. http://www.cakart.in/subjects/business-communication

Course
Outcomes

On completion of the course, students should be able to
= CO - 1lremember the concept and business communicatioelsod

= CO - 2understand the role of communication as an avemueusiness.

» CO - 3deploy students understand how to write busindssr land improve
written communication

» CO — 4interpret the ability to communicate effectively
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Mapping of COs with PSOs & POs:

SYLLABI
Programme: B.COM

CO/PO PO PSO
1 2 3 4 5 6 1 2 3 4 6

Co1 S M S M M S M M W M S
CO2 S M S M M S M W M M M
CO3 S S S S M S M M S W M
CO4 M S W W S M M S S M S

Strongly Correlating(S) 3 marks

Moderately Correlating (M) 2 marks

Weakly Correlating (W) 1 mark

No Correlation (N) 0 mark
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@ gesorLmomevor(h : CLOGOTMITLD LI(TH6ULD
UGS 1 SLOID - HT6T 3
Qewwer (STUNWmSET), SL(Hem) @6ev&HSIWLD, LHerLd,

SOILp @evsHSW eugeomm)
UmL GHIT&&LD (Course Objectives)
uentewL g  Solpflesr  rfuwed  Cpieww, Gywdseaflesr 2 flewio,
G L& HeflesT GQUTmiLenTiey, HMFFhHeemeTsHener o nMluiF6lFiuisev.
Gpiewio, UIMHEEG 2 Hoyb uewry, BHeT6lermlsswart Lilesrimmisev
(LPSHVTET sUTLPIUIG) LISITL|HEMET QUEITIT &b 6V.

UTLPAIGT 6TeLEVT BleweVsafleb FHMbLL & GCFWTHMS HMHMISSH (HSH6V.

ClUETHEMOT LWFEHHF ClFUISV, GIFTVTL OV  HIMET suaTHdgIdH0lETeTeT
2_50|H6V.
aF Anbs LD 2 wTHewL_Gemar 9MlLpsid ClFiigeV.
Lewnfld G 6B Ehd & 2 FHeudbdn g SLOIPLT LML LILGSlEemard snLGsH6.
v - 1

1. AILFETTID | U GHWT HTWS

2. wenflCuasemev : AewmEHCasTL L Gewd 9 MEHCHTL_L 1D 9 dhdlw

STeWG 3. SLOLTTLOTWERNTLD - euredl euews Lt LiL_evid — 106 LrL_svsseir
VG - 2

1. afleveSlLTr LD © sesrevrLIHouLd — LFCeriprid CUITT & (Hd Lo

104 uir-6ir 2. Frlt YrmewTid © Tew|d &L Lilewewtbleirm

uevib - 30 LrL_svssir

3. GabLimeuewtl - suemer Fesfldhd LiLevid - 30 LITL sVSE6T

4. @)rreusnt sTallwid : GeVniensd HrewrL_b-9rFwmur _eoib —40

.

LIT=61T
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&SMMEL AIl6MEMEY& 6T (Course Out Come)
LOTEwT6UT&H6T GhTeWLOLI LIGHTL|, FI60fl6YeHL_6WLD, FUPSTUI H|dhHDM
2 _6ITemeUT&HETTS euaTLbolLIm .
®@)svevm surpailey GlLITHEMT LF%HHD CausT(HLD 6TETH 2 _6WTiT6Y
GlLmi6uI.
FLpHTwt, rFuied, FGpedluied aflfliiLjswriey GLmeui.
6LV LOILD 2 swrmewL_uiley Liuilmd Glumjeur.
LenflsCsiaysehd @ 2 Ml HL0lpsG S mest Glumjsui.
LITL_BIT6V&6IT

1. QFwer lr’®), sWlpsSHIemD Cleuefuf(®.

2. s _(hewr @evsdlwid - Lyl ugliusid, slmad-21.

3. Geuflev LSS LIVT, &.FlpsGTLd eT6dr.d.Lil.6Td.Clouafluf (),

O\ F6dT6m)60T.

S @evdalw eureorm) — Uy ugliiusid, Swmad-21.

Course ENGLISH FOR COMMUNICATION Il
Code &
Title
Class Il YEAR Semester _lll
K — 1 Acquire
Cognitive K — 2 Understand
Level K =3 Apply
K — 4 Evaluate
K -5 Analyze
The Course aims
. To expose students to vocabulary
. To familiarize students with different levels of maning.
Course . :
Objectives . To help them to think logically
. To read and analyze a passage
. To make them competent to face an interview
UNIT Content No. of Hours
I 1. Synonyms : 100
2. Antonyms 100
3. Words that Confuse : 50
4. Single Word Substitution 010
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Il 5. Phrasal verbs : 50
6.ldioms : 50

1 7. Errors and How to avoid them :100
8. Spotting Errors :100
9. Jumbled Sentences :25

v 10. Reading Comprehension 01
11. Dialogue Writing : 20

\ 12. Letter Writing (Application, Business& Compits): 15
13. Report Writing |
14.Interview Skills
15. Group Discussion

Reference Lessons will be edited and compiled.
On completion of the course, students should be tabl
Course | CO 1: use words correctly.
Outcomes | CO 2: understand different levels of meaning.

CO 3: think logically.
CO 4. analyze a passage.
CO 5: face an interview successfully

Mapping of COs with PSOs & POs:

CO/PO PO PSO
1 2 3 4 5 1 2 3 4 6
CO1 S M S M M M S S M M S
CO2 S M M M M S M S M M M
COs3 S M S M M M S S M M S
CO4 S M M M M S M S M M M
CO5 S M S M M M S S M M S
Strongly Correlating(S) - 3 marks
Moderately Correlating (M) - 2 marks
Weakly Correlating (W) - 1 mark
No Correlation (N) - 0 mark
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Course Code & CCL IV — COMPUTER APPLICATION IN BUSINESS
Title
Il B.Com Semester — I Credits : 4 Hrs /WK : 6
K -1: Acquire
Cognitive Level | K- 2: Understand
K- 3: Apply
K -4: Evaluate
K -5: Analyze
This Course aims to
Course Objectives + Enable the students to understand the applicatibosmputer in
business environment

No. of

UNIT Content Hours
I MS — WORD 2016 16
II MS- EXCEL 2016 15
III MS — POWER POINT 2016 15
IV PHOTOSHOP CS6 16
v COREL DRAW AND PAGEMAKER 7.0 16

Text Book][s]:

1. “Essentials of Business CommunicatioRgjendra pal &J.S.Korlohalli, Sultan
Reference | 14 & Sons , New Delhi, T0Edition.

Reference Book]s]:

1. “Computer Application in Business’Dr.S.V.SrininvasaVallabhan, Sultan
Chand & Sons, New Delhi;*8Editon

Course On completion of the course, students should be able to

Outcomes | CO — 1: gain the basic knowledge of Microsoft Office

CO - 2:apply designs to enhance the looks of the presentat

CO - 3: analyze the use of Microsoft Word, Excel, PowenBoPhotoshop an
PageMaker

[®X
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List of Practical

CCL IV — COMPUTER APPLICATION IN BUSINESS
MS-WORD

Text & Table Manipulations
Bio-data using Templates
Bullets & Numbering
Newspaper Format

Mail Merge

a bk wnhpE

MS-EXCEL

Students Mark List Preparation
Employees Pay Bill Preparation
Electricity Bill Preparation
Invoice Preparation

Inventory Report

abrwnpeE

MS-POWER POINT

1. Creating new slide, formatting slide layout, Sligled Sorter, Inserting New
Slide No., date, time, chart, formatting slide,ltoperation.

PHOTOSHOP 7.0

Creating New Images

Working with Layers

Creating Shapes and Painting

Working With Transforming and Retouching
Working with Color and Tonal Adjustments
Filters and their special

Working with Type

Working With Channels and Masking

. Working with Automation

10 Printing with Color Separations

11.Creating Slices, Image and Maps and Rollovers
12. Animation

©oNoOA~®ODE
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COREL DREW

ogkwnNE

Getting Started with Corel Drew
Drawing and Coloring

Mastering with Text

Applying Effects

Working with Bitmap Commands
C orel Drew — Web Resources

PAGEMAKER

Noas~MwdPE

Create a Greeting Card for New Year

Create a Visiting Card

Create Resume

Create an advertisement for job in well-known form
Create a Newspaper Report

Create a document by importing Graphics imageatiip
Create a Wedding Card

Mapping of COs with PSOs & POs:

CO/PO PO PSO
2 3 4 5 6 1 2 3 4 5 6

CO1 M M S W M M M S M S S
CO2 M S M M M S S M S M S
CO3 M S S S M W S M S M M M

Strongly Correlating(S) - 3 marks

Moderately Correlating (M) - 2 marks

Weakly Correlating (W) - 1 mark

No Correlation (N) - 0 mark
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Course Code &

Title CC V — AUDITING PRINCIPLES AND PRACTICE
I B.Com Semester — llI Credits : 4 Hrs /Wk:5
K -1: Acquire
Cognitive Level | K- 2: Understand
K- 3: Apply
K -4: Evaluate
K -5: Analyze

This Course aims to
Course Objectives
» Impart deep knowledge in the entire system of anglit

« Familiarize the students with the audit terminologsocess of audit and basics|of
International Reporting Standards

e Learn linkage between auditing, accounting andhiiie statement analysis.

No. of
UNIT Content Hours
AUDIT AND INVESTIGATION
I Introduction — meaning — Definition — Evolution —bjBctives —
Advantages and Limitation of Auditing — Classificet of Auditing:
General Audit, Specific audit continuous and Pedald audit - 13
Investigation: Circumstances - Distinction betweéudit and
Investigation — Types of Investigations
AUDIT PLANNING
II Audit Planning — organization of audit — Audit Pragime — Audit 13
Files- Audit note book — Working papers — Routineeaking —
Evidence and Testing
III INTERNAL CONTROL AND VOUCHING
Internal control — Internal check — vouching — Joag of cash 13
transactions — vouching of trading transaction -ification and
valuation of Assets and Liabilities
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COMPANY AUDIT

IV Company Audit: Preliminaries — Share Capital Audit Audit of
Financial Statements and Audit Reports — Audit afblR Sector
Undertakings — Company Auditor: Qualification andadialification — 13
Appointment and Removal of Auditors — Rights antietuof auditor —
Auditors Reports

SPECIALIZED AND GREEN AUDIT

A/ Specialized Audits: Educational Institution, Hosafst Clubs, Hotels, 13
Publishers — Auditing transactions in an EDP Enwinent: Problems it
EDP environment — Control in an EDP environment em@uter
Assisted Auditing techniques - Green (Environmgniaidit: Definition
— Objectives — Stages of Green Auditing

—

Text Book][s]:

1. Tandon B.N., “Principles of Auditing” - S.Chand& Co., New Delhi

Reference | Reference Book|s]:

1.Sharmd Practical Auditing” — Sulthan Chand & Sons, New Delhi

2. DinkerPagaréPrinciples and Practice of Auditing= Sulthan Chand & Son
New Delhi

3.Kamal Guptd,Contemporary Auditing”

Website[s]:

1 .http://www.ftms.edu.my/images/Document/auditing

2 https://www.cpa-tac.com/us/courses/pdf/input/becker aud.pdf
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Course
Outcomes

On completion of the course, students should be able to

= CO - 1:keep in mind current auditing concepts, standandsacceptable

practices.
= CO - 2:comprehend preventative internal control measures.

= CO - 3implement the audit process from planning of ataltompletion of

audit.

» CO - 4interpret audit issue and make significant on campassisted audit

techniques

Mapping of COs with PSOs & POs:

CO/PO PO PSO
1 2 3 4 5 6 1 2 3 4 5 6
CO1 S M M S M S M M S M S S
CO2 M M M S M S M M S M S S
CO3 W S M M W M M S W S M W
S M S S S w S S w S W W
CO4
Strongly Correlating(S) - 3 marks
Moderately Correlating (M) - 2 marks
Weakly Correlating (W) - 1 mark
No Correlation (N) - 0 mark
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Course Code &

Title AC IV — COMMERCIAL LAW
I B.Com Semester — 1| Credits : 4 Hrs / Wk : 5
K -1:Acquire
Cognitive Level | K- 2: Understand
K- 3: Apply
K -4: Evaluate
K -5: Analyze

Course Objectives

This Course aims to

+ Familiarize the students with laws relating to besis

contracts

+ Understand the fundamental principles and basicpoments of few specia

Al

UNIT

Content

No. of
Hours

INDIAN CONTRACT ACT 1872

Law — Sources of Indian Law — Indian Contract AB72 — Essentials
of Contract — Types of contract — Offer — Accep@anrdaConsideration —
Free consent — Capacity Void Agreements -Performahcontracts —
Discharge of contract — Breach of contract — Repwetbr breach of
contract — Quasi contract.

13

IT

SPECIALCONTRACTS

Special Contracts: Contract of Indemnity and Guaanr Contract of
Indemnity versus Contract of Guarantee - Kinds aoa@ntee — Rights
of Surety — Discharge of Surety. Bailment and PéedgRequisites of
bailment — Classification of Bailment - Duties aRajhts of Bailer and
Bailee — Pledge —Essentials of Pledge - PledgsuseBailment -+
Rights and Duties of Pawnor and Pawnee - Law rejdt Lien — Types
of Lien

13

III

AGENCY CONTRACT

Contract of Agency: Essentials of Agency — Rulesagéncy - Creatior]
of Agency — Classification of Agents — Duties angjigs of Agent —
Duties and Rights of Principal — Sub-agent — Peakbiability of Agent
— Termination of Agency.

13
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IV

LIMITED LIBILITY PARTNERSHIP ACT 2008

The Limited Liability Partnership (LLP) Act 2008:efinitions — Origin
— LLP in India - Salient features of LLP - Differmmbetween LLP and
Partnership - LLP Versus Company - LLP agreeméimiture of LLP -
Partners and designated partners — Partners and redations -
Incorporation document - Incorporation - Registeadfice of LLP —
Advantages and Disadvantages of LLP.

13

SALE OF GOODS AND CONSUMER PROTECTION ACT

Sale of Goods Act 1930 — Sale — Difference betwsses and Hire
purchase — Difference between sale and Agree te-sigjpes of goods
— Rules relating to delivery of goods — Implied @mion and
Warranties — Caveat Emptor — Exception to the @dweat Emptor -
Rights of an unpaid seller - Consumers Protectiah ¥986: Salient
Features — Definition of Consumers — Grievance &ss#l

13

Reference

Text Book][s]:

1. N.D.Kappor,“Business Law’— Sulthan Chand & Sons, New Delhi (Ed.201

Reference Book|s]:

1. Pillai&Bhavathi R.S.N;'‘Business Law"— Sulthan Chand Co., New Delhi

(Ed.2013)

2. Arun Kumar Sen‘Commercial Law”— The World Press Pvt. Ltd, Kolkata

(Ed.2013)

3. Chawla&Garg,"Commercial Law” — Kalyani Publishers, Chandigarh

Website[s]:
1. https://ais.ku.edu.tr/course/businesslaw
2. https://www.iare.ac.in/sites/files

3. https://www.studdco.com/businesslaw
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On completion of the course, students should be able to
= CO - lremember rules and issues relating to the business.

Course =  CO - 2understand the fundamentals of commercial law
Outcomes

= CO - 3:aapply the knowledge and skills in the elective arkte business law.

4%

= CO - 4: evaluate the legal; principles and employ legahtéques to analyz
competing consideration and resolve practical gmoislin the area of commercial
law.

Mapping of COs with PSOs & POs:

CO/PO PO PSO
1 2 3 4 5 6 1 2 3 4 5 6
CO1 S M S M S S W M S S S S
CO2 S S S S S M M M M S M M
CO3 S S S S M M M M S W W S
S M S M W W M S S M W M
CO4
Strongly Correlating(S) - 3 marks
Moderately Correlating (M) - 2 marks
Weakly Correlating (W) - 1 mark
No Correlation (N) - 0 mark
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Course Code &

Title SKBC Il = ADVERTISING AND SALESMANSHIP
I B.Com Semester — IlI Credits : 2 Hrs / Wk : 2
K -1:Acquire
Cognitive Level | K- 2: Understand
K- 3: Apply
K -4: Evaluate
K -5: Analyze

Course Objectives

This Course aims to

level cadre

and the importance of relationship building

+ Equip the students with the necessary skills fopleyment in the middle

+ Explore the application in sales situations inahgdihe psychology of sellin

[(®]

No. of
UNIT Content Hours
INTRODUCTION TO ADVERTISING
I Advertising- Meaning — Definition —Objectives — Aeitisement Copy + 5
Clarification of copy — Advertising Media — Kind$ Media
ADVERTISING AGENCIES
II Advertising Agencies- Definition — Functions — Ongaation of 5
Advertising Department — Advertising Layout — Meaamni~ Function of
Advertising Layout — Different Types of Layout
ELEMENTS OF ADVERTISING
111 Basic elements of Advertising- Print Production ethbds of Printing -+ 5
Print Production Process — Broadcast vs. Print iitoah — Television
Production - Radio Production
ADVERTISING CAMPAIGN
IV Advertising Campaign - Campaign Planning — MedianRing — 6
Scheduling the Message — Advertising budget — M¥tho
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DUTIES AND RESPONSIBILITIES SALESMANSHIP

\ ¥4 Sales Promotion- Meaning — Methods — Sales Promd@ianning — 5
Salesmanship and Sales Promotion — After Salescg&enQualities of
Goods Salesman - Functions — Duties — Respongbiliof a
Salesmanship
Text Book][s]:
Reference
1. P.Saravanavel/Advertising and Salesmanship? Margham Publications
Chennai
Reference Book[s]:
1.Rajan NairyMarketing” — Sulthan Chand & Sons, New Delhi
2.Sherlakhar.S.A'Marketing Management”
3.V.S.Ramasamy and S.NamakumatMarketing Management’— Macmillan
Publication
Website[s]:
1. https://download.nos.crs/srsec
2. https://www.pondiuni.edu.i/storage/dde/download/asp
On completion of the course, students should be able to
= CO - 1keep in mind the communication objectives behingeattsement and
Course promotion.
Outcomes

= CO - 2point out the advertising and promotion strategied tactics utilized
by communicating agencies.

= CO - 3:implement skills in selecting and integrating eésto create
effective communication campaigns.

= CO - 4:analyze current and past advertising and promaionpaigns.
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Mapping of COs with PSOs & POs:

CO/PO PO PSO
1 2 3 4 5 6 1 3 4 6

Co1 M S S M S M S M| W M
CO2 S S S M S M S M M
CO3 S S M M M S M M M S
CO4 M W M M W S W M W S

Strongly Correlating(S) 3 marks

Moderately Correlating (M) 2 marks

Weakly Correlating (W) - 1 mark

No Correlation (N) - 0 mark
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@ gesorLmomevor(h : HITGTSHITD Li(H6ULD
UGS 1 SLOID - HT6IT 4
Qa6 (UPHSLOID @ev&HWLD) HIL &SI, HLOILD QevsH&lw
eugeorm), &L G eusmyailuieo
UmL GHT&&LD (Course Objectives)
uphsLlpfler surpalluwed b, eurpaiuie) BIL LIBISET, 9% eUTLpeydF
HAbsewarrsHenar o mudFoFiuigev.
H60f1d Hmersemear GbLI(hGSH GC\&TeTer 256 s56V.
sLew 2 euridd], GluMNGWIrenr wWHGHL (PHVTSRT 2 WITLITLSHDET
QUEITIT &5 6V.
ST GuiHens sueartd, GlFsveu suerid, (R)eVdhE W eueTHISeDET M) (LpdsLD
GlF 115 6V.
BlapsETeY  surpaiwied FHEHpevpbafley Clgafleylumsd GlFISHeD, FLpsHTI
O|HHMM 61FHTeTaTFo6FIUIF 6.
LIenfldCH 65 Ehd & 2 BHeuddn g SLOIPL LITL_LILGSewwd nLGSH6L.
IAVG ~ 1
1. 5mH6sTews - 10 uTL_svser

&Dleh

1. Blewggleyid QuUflGs . . .. . . (um.eTevsr -3)

2. Gougev Geusld ... ... (um.erevor -18)

3. wrwtb eprwLd . .. ... (um.stevar -40)

4. @gsa@ Caeafli . ... .. (L. erevor -58)
)16 1 g6V

1. ewflhLisy gjsdrewr . . . . . . (um.erevor -49)

2. egpruilmy Ll L oHVeuTUI . . . . . (im.eTevar -92)

3. sHYeTY OFTHSGS . . . . . . (um.erevor -103)
LD (LD

1. sdFer OFiigs Amjwor .. .. .. (Lim.eTevor -61)

2. BeiTheVLD OlFTemevws . . . . . . (um.erevar -100)

3. GoutbLiledr ewuBISTUI . ... .. (um.etevor -205)
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2. ppMlenewt — 5 LITL 6V&6T
1. Berm Qaroer .. ... (sHlesd) . (ur.erer -1)
2. aflerbuptd Hoapd .. . . . (UTewsv) . (um.eTevr -12)
3. sL LI 6TH®LW . .. . (@msLd) . (um.etevsr 120)
4. aflewerwir® pwwr® . . .. (Qpuigsv) . (ur.erewsr -172)
5. ©ybw surh Cxmyfl . . . .. (psvemev) . (Lim.eTemor -289)

3. 560505 Tema - 5 LTL_6VSE6T
1. urewevd %60 - QWIS GHM) LOEBITIG6VLD . . . . . (m.stevsr 24)

2. @&Mlepds H60 - TR sur surh) Cxmifl . . . . (um.erevor 05)

3. wHBHEHH - mer®), Billewss CHmesrm] . . . . (um.eTevor 24)
4. pevemevd H60 - H6vfl ClLIM| T LVSGIG . . . . . (um.srevor 1)
5. QBUISH %60 - LT LOEVT (LPEWTL LD .. . . . . . (Lim.etevor 16)

4. mmi@miprm - 10 uTL_evgsir

GoupliLig gl
1. wemesth(® suwene Gaurptd .. . . (um.erevor 11)
2. uflyewL_ mesromesr . . . . (um.erevor 13)
3. @mIgL, Caupdsgid . . . . (umr.stesnr 16)
4. @) mepamit osiresr ... . .. (um.erever 18)

5. Op&lpLy @O suswer . . . . (umr.srevsr 20)

S| STTTII euTLPILI Lidg)
1. oyerearmiis surl! Gouessr(®) oysirement! pid L riewur (um.eresor 203)
2. oereormils eumyfl! Cousssr(®) jsrement! 9os6HauaTEHTEV?.. (L.
204)
3. oeresrmiis eumyfl! Ceuewsr(h) jssrement! srear@HmLfl (Lim.srevsr 206)

4. oesrevrmiis surifl! Geusssr(n) ojsrement! pesrmid (Lim.erevor 208)
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5. oeresrmiia eumyfl! Ceuevosr(h) jssrement! srevreui (Lim.erevor 208)

5. UnBTeYTmI - O LTL_6VS&6IT
1. @)piouswer Cleusssr@Hm(®. . . (Lir.sTevsr 54)

2. 2 _enTL_meVIbL (9)6uesv&ELD... (uim.stever 14)
3. wrewt(®h ueVaurs . . . (um.eresor 191)

4. wrgb 2ar@y... (umL_6v eTevor 192)
5

. QFig e G1&sTeL8VT Hevallewer... (Lim.eTessr 214)

6. usgItLTrCH - Ul IGRTOLTENE LPIPEUSILD

VG -2
1. S p&Gmer - 3 9 FETIHISGET

1. wiguilsiTemio

2. @) (H&H60T SLlwTenLo

3. G FTeVaUETEMLD
2. previgwiri - 12 urL_evseir
CUTE» M UjeDL_6WLD

1. srgeoir GFrevspm . . .. (umr.eressr 73)

2. 9ofleugsMbsL_mid . . . . (ur.etessr 74)
3. @erevrm GlFuilemid . . . . .. (Lim.eTevsT 76)

4. sreOH13e9ID HEHTT. . . (Lm.erevsr 80)

& ailenesr i FFID

1. 916C8s Cured 9BIews . . . (Lmr.erevsr 123)
2. OpmLiuLsy CFibsHd Hmev . . . (Lm.erevsr 124)
3. Quflweuir Gssewremio . . . (Lm.erevor 125)

4. wrsyi spheur . . . . (um.erevsr 127)
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Cuflwrenrll LilewpuwimeniLo

1. Qurmiu@yssr . .. (umr.stessr 161)
2. ouwgliyb ety . . . (ur.etevsr 163)
3. poflEL 60 Har@aFiiu . . . . (um.ereisr166)

4. Quiflwri Qument . . . . (umr.steser 170)

3.uywmif! - 12 urL_svser

S|MeYewL_6LD
1. 9mlailer wmressry .. . . (Lr.etessr 27)

2. oWlallesri wmesory(Lim.eTesor 28)
3. 9MleyewL_wmmHLer PleyewLwiri GaFigev (Lm.erevsr 30)

4. gnailevrenr gMleyewLwri yseai rewio(umr.sressr 31)

@)erevTT GIFUIWITEDLD

1. phussd Qsiufsr Npusd elsparuyi(ur.stew- 47)
2. pedlwls Qumm staflwi 9jwps Hevsrewst i(Lim.erevsr 48)
3. walliy BlEseuenr 9flsas puwspsed(ur.srenr-49)

4. peOlbsTewr HheOlwmenio(Lim.eressr S0)

FTOTEMTT G uI6vL]

1. grer@mmi Gumemio(uim.sresor 70)
2. sumemoulleyid Blestn FHlewevuilsL eupeumremio(uim.eresor 71)
3. fyevrail_ggib GlLmbHmEHmLUilsL eurpeureno(um.eTesor 72)

4. @ mmo allL_Gg1b wH D @ewmwreno(ur.stesr 73)
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4.@\esrevTT BTHLIGI — O LITLVSH6ET

1. oDwaTsST & pitd ST ... . . . (LT.cTawr 6)

2. o et eveud@ip @D @UTET . . . (LT 16)

3. GwssI0 phseausT sowrew ullsrerr . . . (ur.srapr 19)
4. wreneTuiledr LETETEHTdh HBTL_T6V . . . (LiT.eTevr 22)
5

. Umett wewemwimsir LlestGevrmds @o Cuiswgemio uflesreor . . . (Lim.6Tevdr

38)

5. @)eflweweu BTHLIGI — S LITL 6VSH6T
1. Udews yabasmullegib sHmev . . . . (um.stesr 1)
. wrerwflbsLieT eurprenio (peiresiler@s . . . (um.eTevor 13)

2
3. @yeallgeri pewL Hrersv @)eflCs . . . (um.etevor 14)
4. summeur wlbgl eupmISey . . . (LT.eTever 22)

5

. uggl O&ETHSHID LB HHSI .. . . .. (ur.eressr 40)
VG : 3
BTL&LD - NATFTHenSWTT - LITTSlSTFeoT
VG : 4
&L (Hewr auswrallwisy - ClLITHIGEL (HewTHsT
VG O

S B)VEHESW UT6VTM| — FBIG HTEVLD, FHIGLD LO(HEN W &TeVLD
&SMHMEL AIl6MEMEY& 6T (Course OutCome)
LOTeRT6UT &6 sumipailuis) BiLl LiBisHeafleD susDsVewLd GlLIm6euT.
FUPSTIW Y IHHEMM 2_6TOT6UTHETTSH LOTEUATLD GlLIm 6uT.
Fpsmw, Curmeflwev, FGLedlwsv allflliLjswriey GlLmieu.
LenfldCsiaysehd @ 2 M SL0lipGHmest Glumsui.
LITL_BT6V&6IT

1. Qawiysr Sl ®), slipsg1emm Gleuafluf®.
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2. NArrhewswiri - uryEgrFest, su0llp BrEHer LKL, GlFeiTensor —
110
3. QurgissE_Hewrser, wHPlesfl ugligsip, GlFsrenesr- 106.
4. s10lp GevEFw sursvrmy,
Ul ugllinsid, Smed-21.
Course ENGLISH FOR COMMUNICTION IV
Code &
Title
Class Il YEAR Semester v
K —1 Acquire
Coanitive K — 2 Understand
L%vel K =3 Apply
K — 4 Evaluate
K -5 Analyze
The Course aims
« To make the students to live meaningfully
C e To Familiarize students with various great personkties
ourse N
Objectives e To understand qualities like freedom
e To know human values like patriotism and universabrotherhood
e To realize the value of comradeship
UNIT Content No. of Hours
I A Poison Tree : William Blake
King Bruce and the Spider : Eliza Cook
The Character of a Happy Life : Henry Wot
I Ulysses : Lord Alfred Tennyson
Money Madness : D. H. Lawrence
I wow to thee my Country
Il The Ocean : Lord Byron
The Unknown Citizen : W. H. Auden
Night of the Scorpion . Nissim Ezekiel
v The Rising of the Moon : Lady Gregory
The Little Man : John Galsworthy
The Path Finder : Herman Ould
\ A Tale of two cities CharlesDickens
Reference Lessons will be edited and compiled.

On completion of the course, students should betab
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Course | CO 1: live meaningfully.

Outcomes

CO 2: know great qualities like leadership.

CO 4: live as a group in unity

CO5: realize the value of comradeship

CO 3: understand qualities like freedom and paaadh

Mapping of COs with PSOs & POs:

CO/PO PO PSO
1 2 3 4 5 1 3 4
Co1 S M M M M S M M
CO2 S M S M M M M M
CO3 S M M M M S M M
CO4 S M S M M M M M
CO5 S M M M M S M M
Strongly Correlating(S) - 3 marks
Moderately Correlating (M) - 2 marks
Weakly Correlating (W) - 1 mark

No Correlation (N)

- 0 mark
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Course Code &

Title CC VI — FINANCIAL ACCOUNTING
I B.Com Semester — IV Credits : 4 Hrs / Wk : 6
K -1:Acquire
Cognitive Level | K- 2: Understand
K- 3: Apply
K -4: Evaluate
K -5: Analyze

Course Objectives

This Course aims to
w=  Expose the students to the Accounting proceduRadhership Firms

= Focuses on the accounting for all the types ofseations that are
unique to a partnership

UNIT

No. of
Content Hours

PARTNERSHIP ACCOUNTS
Partnership — Meaning, Partnership Deed, CapitalcoAots -

Accounting Treatment — Distribution of Profits —-tdrnest on Partner’
Loans — Interest on Capital and Drawings — Salay @ommission of
Partner — Profit and Loss Appropriation Account apffal Accounts of
Partners — Fixed — Fluctuating — Past Adjustmedt@narantee

2]

16

II

ADMISSION OF A PARTNER
Admission of Partner, Calculation of Profit ShariRgtio, Revaluation

of Assets and Liabilities, Treatment of Goodwill Adjustments in 16
Partner's Capital Accounts, Revaluation of Assend d.iabilities —
Accumulated Profits and Losses, Partner's Capitaicolints ang
Balance Sheet

III

RETIREMENT OF A PARTNER
Retirement of a Partner, Calculation of Gainingi®alreatment of

Goodwill, Revaluation of Assets and Liabilities, dumnulated Reservgs 16
and Profits — Adjustments regarding Partner's GhpiAccount,
Calculation of Profit up to the Date of Death oftRar, Preparation q
Capital Accounts and Balance Sheet

—n

IV

DISSOLUTION OF PARTNERSHIP FIRM
Dissolution of Partnership Firm, Realization of @ssand Making

Payment of Liabilities — Treatment of unrecordedéts and Liabilities
— Preparation of Realization Accounts, Partner'itah Accounts and
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Bank Accounts — Insolvency of a Partner — Garner Misrray — 15
Insolvency of all Partners — Piece-meal Distribatie Proportionate
Capital — Maximum Possible Loss

174

AMALGAMATION AND PURCHASE CONSIDERATION

Amalgamation of Firms — Computation of Purchase<teration — 15
Conversion of Sale of a Partnership Firm to a Cargpa

[Note: Theory 20%  Problem: 80%)]

Reference

Text Book][s]:

1. Grewal and ShuklajAdvanced Accounting’— S.Chand Publishers, Ne
Delhi

Reference Book|s]:

1. Dr.S.N. Maheswari,Financial Accounting” — Vikas Publishing House, New
Delhi

2. Jain &Narang;Financial Accounting” - Kalyani Publishers, Chennai
3. T.S.Reddy&A.Murthy,‘Financial Accounting”— Margham Publishers,

Chennai
4. A.Mukherjee&M.Hanif,“"Modern Accountancy™- TMH Publishing House

Company , New Delhi

Website[s]:

1. http://www.jimssouthdelhi.com/studymaterial

2. http://www.ddegjust.ac.in/studymaterial

3. https://www.saylor.org/site/textbooks/FinancialAccounting

W
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Course On completion of the course, students should be able to
Outcomes

= CO - 1:recollect the rules for admission, retirement dedth of the partner
in a firm.

= CO - 2: get the idea about computation of various methaidgoodwill and
settlement of accounts to retiring partners.

= CO - 3: apply the rule of Garner Vs. Murray for settlemerfitaccounts
among partners after dissolution.

= CO - 4: analyses the accuracy in the preparation, presamtaand
interpretation of final settlement of amount totpars.

Mapping of COs with PSOs & POs:

CO/PO PO PSO
1 2 3 4 5 6 1 2 3 4 5 6
COo1 S M M M M M S S M S W M
CO2 S S M S S S M M M S M M
COos3 S S S S M| W| M S M S S S
S M W S W S S M M M W M
CO4
Strongly Correlating(S) - 3 marks
Moderately Correlating (M) - 2 marks
Weakly Correlating (W) - 1 mark
No Correlation (N) - 0 mark
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Course Code &

Title CC VIl — INTRODUCTION OF GST
I B.Com Semester — IV Credits : 4 Hrs / Wk : 3
K -1:Acquire
Cognitive Level | K- 2: Understand
K- 3: Apply
K -4: Evaluate
K -5: Analyze

Course Objectives

This Course aims to

taxation
= Understand the basic concepts related to GST

w  Update the procedural part of GST

UNIT

INTRODUCTION TO INDIRECT TAX

Introduction to Indirect Tax: Meaning — Featurep@&y- Objectives -
Principles- Cannon of Taxation — Tax system indndiros and Cons of
Indirect tax- Contribution to government RevenuBgvelopment of
Indirect Taxation.

II

CUSTOMS LAW CONCEPTS AND PROCEDURES

Customs Law: Basic Concepts of Customs Law- Differgpes of
Customs Duty- Abatement of duty in damaged or dwiied goodst
Valuation —Customs procedure- Exemptions- Customty Drawback-
Duty Free Zones- Offense and Penalties.

III

INTRODUCTION TO GOODS AND SERVICES TAX

Introduction to Goods and Services Tax (GST): Megnof GST —
Basic Concepts — Features of GST- Benefits of GE$T working
Mechanism — GST rate and taxes on GST — Goods andc8& Tax
Network (GSTN) — Constitutional Framework of GSTMedel GST

»  Acquaint with the latest amendments made in coimmeaetith indirect

No. of
Content Hours
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Law — Chargeability for GST — Composition Scheme.

IV PROVISIONS TO RELATING TO SUPPLY

Supply: Meaning and Scope- Types of Supply — TimheSopply — 8
Provision relating to time of Supply — Place of glyp— Provision
relating to place of supply — Valuation mechanisninput tax credit
mechanism — Payment mechanism — Registration up8&rRules

REGISTRATION UNDER GST

Vv Registration under GST: Return Filing- Rules- Refféarovision in GST 7
— E —commerce- operators- TDS/TCS- Small scale pkem

Text BooK]s]:

1. Datey, V.S. Indirect Taxes”- Taxmann Publications Private Limited, Mumbai
(2015)
2. “Simplified Approach to GST — A Ready Referen@&17)

Books for Reference:

1. Balachandran, V,Ihdirect Taxation” - New Delhi, Sultan Chand and Sons.,
New Delhi

2. Mittal, J.K. (2015), taw Practice and Procedures of Service TaXew Delhi,
Jain Book Agency, New Delhi (2015)

3. RadhaKrishnan, R. lfidirect Taxation” - New Delhi, Kalyani Publishers, New
Delhi

4. Sethurajan ,Ihdirect Taxation including Wealth Tax"Speed Publications

Reference

Websites:

1. https://icmai.in/upload/Students/Study Material

2. http://www.nesto.in/wp-content/uploads

3. https://www.thesisscientist.com/docs/StudyNotes
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Course On completion of the course, students should be able to
Outcomes
= CO - 1:remember the rules and regulation of indirecttiara

= CO - 2:understand the rules for registrations and itsrgtens in taxation.

= CO - 3:implement GST and its working mechanisms.

= CO —4:analyze and resolve tax problems.

Mapping of COs with PSOs & POs:

CO/PO PO PSO

CO1 S M M M M M S S M S W M
CO2 M S M S S S M M M S M M
Cos3 S S S S M| W| M S M S S S
S M W S W S S M M M W M

CO4

Strongly Correlating(S) - 3 marks

Moderately Correlating (M) - 2 marks

Weakly Correlating (W) - 1 mark

No Correlation (N) - 0 mark
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Course Code &

Title AC V - COMPANY LAW
I B.Com Semester — IV Credits : 4 Hrs / Wk : 3
K -1:Acquire
Cognitive Level | K- 2: Understand
K- 3: Apply
K -4: Evaluate
K -5: Analyze

Course Objectives « Impart the students, the corporate managementratpnbhe remedies
and government regulation of corporate business amuding up

This Course aims to

of companies.

‘"2

No. of
UNIT Content Hours
I NEW COMPANIES ACT 2013
New Companies Act, 2013- An Introduction: Salieatres of the 8
Companies Act, 2013 - Important Definitions and Capts —
Companies Act, 2013 Vs Companies Act, 1956 - Cateoiddentity
Number (CIN) — Features of a Company — Kinds of @anies
(including One Person Company, Small Company, RredCompany
and Dormant Company) — Company Vs Partnership H®PGompany
Vs Private Company.
II INCORPORATION OF A COMPANY 8

Incorporation of a Company: Promoters — Functionuties and
Remuneration of Promoters — Stages in the formaifam Private and
Public Limited Company —Promotion- Documents tosibimitted for|
registration — Incorporation — Capital FormatiorCemmencement @
Business — lifting of corporate veil

LEGAL DOCUMENTS

Legal Documents: Memorandum of Association — CastenArticles of
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III Association — Contents — Distinction between Memdtem and 8
Articles of Association — Prospectus — Contentstategnent in lieu of
Prospectus — Shelf Prospectus —Red-herring Praspeet Private
Placement.

IV COMPANY MANAGEMENT AND ADMINISTRATION 8

Company Management and Administration: Structure Gafmpany
Management- Board of Directors- Legal Position aebtors — Woman
Director — Number of Directorship — Director Iddim@tion Number
(DIN) - Qualification and Disqualification of Diréars — Appointment
and Removal of Directors — Managerial Remuneratiautjes, Powers
and Liabilities of Directors - Company SecretaryAppointment —
Qualifications — Duties, Rights and Liabilities@fCompany Secretary|—
Dismissal of a Secretary - Role of the Company &acy before, during
and after meetings.

\/ MEETINGS AND PROCEEDINGS 7

Introduction — Meetings — Definition — General Magt of Share
Holders — Statutory Meeting — Annual General Megtin Extra
Ordinary General Meeting — Class Meeting — Quorum Meeting —
Proxy — Resolutions — Minutes - Dissolution of Canp — Winding up
by Court — Voluntary Winding up — General Provisan Winding up

Text BookK]s]:

1. Ashok and Bagrial AK;Company Law”— Vikas Publishing House (Ed.2014)

Books for Referencels]:

1. M.D.Kapoor,“Guide to the Companies ActVadwa& Co., Nagpur (Ed.2)
Reference

2. Auvtar Singh,”"Company Law”— Easter Book Company, Lucknow (Ed.204)
3. PK.Ghosh and V.BalachandratCompany Law and Secretarial Practice>

Sulthan Chand Co., New Delhi (Ed.2000)
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Website[s]:

1. http://www.dphu.org/uploads

2. https://www.studocu.com/en/document/university-of-southampton/company-law

3. https://www.scribd.com/document/ -Company-Law

On completion of the course, students should be able to

= CO - 1lremember the concept about company and its promoteter
Companies Act 2013
Course = CO - 2wunderstand legal reasoning and analysis througly g0 statutes an

Outcomes regulatory practice relating to company law

» CO - 3deploy the documents maintained under Companie2@k3

e CO - 4evaluate the process from formation of company itadimg up of the

| =N

company under company law

Mapping of COs with PSOs & POs:

CO/PO PO PSO
1 2 3 4 5 6 1 2 3 4 5 6

Co1 S S M M S W M M S M M W
CO2 S M M S S M S M S S M S
CO3 M S S S W W M M W M M W

CO4 M S S M M M M W S W S M

Strongly Correlating(S) - 3 marks

Moderately Correlating (M) - 2 marks

Weakly Correlating (W) - 1 mark

No Correlation (N) - 0 mark
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Course Code & AC VI - BUSINESS MANAGEMENT
Title
Il B.Com Semester — IV Credits : 4 Hrs / Wk : 3

K -1: Acquire

Cognitive Level | K- 2: Understand
K- 3: Apply
K -4: Evaluate
K -5: Analyze

This Course aims to

Course Objectives = Enable the students to gain knowledge relatingasidoprinciples ang
functional aspects of management

No. of
UNIT Content Hours

SCOPE OF BUSINESS
Business — Nature and Scope — Profession — Feabfiresofession -+

I Employment - Difference between Business, Profassiand
Employment — Objectives of Modern Business — SaoipBusiness -+
Industry — Types — Trade and Aids to Trade. Managem Definition —
Evolution of Management Thoughts — Nature, Scope Rmnctions —
Management Vs Administration

PLANNING PROCESS

II Planning — Nature, Scope and Purpose — ProcedamfiRg — Types of 7
Planning — Merits and Demerits — Planning Premisk¥8O

ORGANIZING AND AUTHORITY DELEGATION

III Organizing — Nature — Types — Departmentation —-nSgpfaControl — 8
Delegation of Authority — Centralization — Decefigation —
Committee form of Organization

STAFFING AND MOTIVATION

IV Staffing — Nature — Elements — Importance of Stgff- Techniques
Directing — Leadership — Meaning — Styles — Moimat— Theorieg
(Maslow’s, Herzberg’s, McGregor’s, Vroom’s)

T
(09

COORDINATION AND CONTROLLING

v Coordination — Nature of coordination — ProblemsGafordination — S
Effective Coordination — Controlling — Process xdtion of Standards
Measurement of Performance
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Reference

Text BookK]s]:

1.

L.M.Prasad;Principles of Management”

Books for Reference[s]:

1. C.B.Gupta,'Business Management”
2. Peter F.Drucker,Essence of Management”
3. P.C.Tulsian and Vishal Pandépusiness Organization and Management”
4. M.C.Shukla,'Business Organization and Management”
Website[s]:
1. https://www.studocu.com/en/introduction-to-business-management/lecture-notes
2. http://www.ednet.ns.ca/files/curriculum/businessmgmt
3. http://www.businessmanagementideas.com/management/principles-of-management

Course
Outcomes

On completion of the course, students should be able to

CO - 1recollect the general framework and understandkge functions in
management as applied in practice.

CO - 2understand the managerial performance of an orgtoiz

CO - 3execute the strength, weakness, opportunities arehtttof busines
management.

CO - 4:evaluate organizational decision with consideratbthe political, lega
and ethical aspects of business.

()
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Mapping of COs with PSOs & POs:

CO/PO PO PSO
1 2 3 4 5 6 1 2 3 4 5 6

CO1 S M S M M S W S M M M M
CO2 S M W M M S M S S S M W
CO3 M W M M S S S M M S M S
CO4 S S M W S M S M S M W W

Strongly Correlating(S) - 3 marks

Moderately Correlating (M) - 2 marks

Weakly Correlating (W) - 1 mark

No Correlation (N) - 0 mark
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Course Code &

Title NMEC | - FUNDAMENTALS OF ACCOUNTING
I B.Com Semester — IV Credits : 2 Hrs / Wk : 2
K -1:Acquire
Cognitive Level | K- 2: Understand
K- 3: Apply
K -4: Evaluate
K -5: Analyze

Course Objectives

This Course aims to

»  Know the meaning and importance of basic aspectsusiness studie
and accountancy, forms of business organizationastértainment g
profit or loss and financial positions of businassl industrial units.

=2

No. of
UNIT Content Hours
INTRODUCTION TO ACCOUNTING
I Definition of Accounting — Meaning and ObjectivesBasics Terms 5
used in Book Keeping — Advantages of Book Keepinghecounting
Concepts and Conventions
DOUBLE ENTRY SYSTEM
II Rules of Double Entry System - Journal — Ledgerceddint — Posting 5
of Journal to Ledger — Balancing of Ledger AccountdDistinction
between Journal and Ledger
TRIAL BALANCE AND SUBSIDIARY BOOK
III Trial Balance - Subsidiary Books (Purchase BookicFase Return 5
Book, Sales Book and Sales Return Book)
CASH BOOK
IV Cash Book — Single and Double Column Cash Book only 5
FINAL ACCOUNTS OF SOLE TRADERS
Final Accounts of Sole Traders with simple adjusitae- Closing stock,
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A"/ outstanding expenses and incomes, prepaid expesmsgsincome 6
Depreciation only

[Note: Theory 40%  Problem: 60%)]

Text BooK/s]:

1. M.C.Shukla, T.S.Grewal and S.C.Guj#tdvanced Accounts> S.Chand& Song

Reference
Books for Referencels]:

1.S.P.Jain and K.L.Nararfg\dvanced Accounting™ Kalyani Publishers
2.ArulanandanfAdvanced Accountancy> Himalaya Publications
3.Finnery.H.A and Miller.H.EPrinciples of Accounting’— Prentice Hall

Website[s]:

1http://www.ddegjust.ac.in/studymaterial

2https://nios.ac.in/media/documents

3https://icmai.in//upload/students
4https://iws.collin/ost/pdfs/acnt 1303

Course On completion of the course, students should be able to

Outcomes = CO - 1recollect the general framework and understandk#e functions in
accounting in practice.

= CO - 2wunderstand the accounting methods used in business.

= CO - 3:execute the skills to prepare different typesaafoaints.

= CO —4analyze new approach in implementation of finansiatement.

Mappinq of COs with PSOs & POs:

CO/PO PO PSO
1 2 3 4 5 6 1 2 3 4 5 6
Co1 S M M w S M M S W w S S
CO2 S w M M S M M M M S M S
CO3 M M M w M w S S M M M M
CO4 S S S S M \W M M S M M S
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Strongly Correlating(S) - 3 marks
Moderately Correlating (M) - 2 marks
Weakly Correlating (W) - 1 mark
No Correlation (N) - 0 mark
Course Code &
Title CCL VIIl - COMPUTERIZED ACCOUNTING
Il B.Com Semester — V Credits : 5 Hrs / Wk : 6
K -1 : Acquire
Cognitive Level | K- 2: Understand
K- 3: Apply
K -4: Evaluate
K -5: Analyze

This Course aims to

Course Objectives
= Introduces computer software commonly used in msstoday

= Enables the students to create practical knowledgecounting aspect

No. of
UNIT Content Hours
I Fundamentals of Tally ERP 9 — Accounting Master§atly. ERP. 16
II Voucher Entry in Tally ERP 9 — Advance Accountinglially ERP 9 16
111 Advance Inventory in Tally. ERP 9 — Order Procegsin 16
v Point of Sale (POS) — POS Reports - Payroll Acdogntand 15
Compliance
\' Advance Tally Work with Excel — Data transfer frdixcel to Tally — 15
Data transfer from Tally to other Spread Sheet
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Course On completion of the course, students should be able to
Outcomes
= CO - 1:understand the basic accounting concepts.

= CO - 2get the idea about tally accounting software frdme busines:
perspective

= CO - 3apply the basic rules and tricks to drill the ti@stson

= CO - 4:analyze exposure to latest technology

List of Practical

CCL VIl - COMPUTERIZED ACCOUNTING

UNIT -1
1. Accounting Masters in Tally .ERP 9
2. Company creation
3. Creating a Single Ledger and Multiple Ledgers
4. Creating Accounting Vouchers

UNIT -2

Creating single stock groups and multiple stockugso
Creating inventory vouchers

Creating Bill-wise Details

Creating Cost Centre and Cost Categories
Prepare a Cost Centre Report

Creating BRS Report

o a0k~ w N PE
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UNIT -3

S T o

Purchase order processing and Sales Order Progessin
Display Order Position

Display Column Orders and Stock Details

Adjusting Orders

Defining Re-order Levels

Display Re-order Status

UNIT - 4
1. Creating Point of Sale (Bill Voucher)
2. Configuring POS
3. POS Reports
4. Cresting Excise Dealers and Manufactures
5. Creating Payroll and Reports
6. Creating Job Costing and Reports
UNIT -5
1. Making the data report to export in Excel Sheetnfor
2. Printing Configuration
3. Print Preview
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CO/PO PO PSO
1 2 3 4 5 6 1 2 3 5 6
CO1 S M M S w M M M S S
CO2 S M S M M M S S M M
CO3 M S S S M W S M S M M
CO4 S M w S w S S M M \W M

Strongly Correlating(S)
Moderately Correlating (M)
Weakly Correlating (W)

No Correlation (N)

3 marks

2 marks

1 mark

0 mark
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Course Code &

Title CC IX - COST ACCOUNTING
Il B.Com Semester — V Credits : 4 Hrs / Wk : 5
K -1:Acquire
Cognitive Level | K- 2: Understand
K- 3: Apply
K -4: Evaluate
K -5: Analyze

This Course aims to
Course Objectives

= Expose the students to the tools and techniquekinsm®st accounting

54

= Examines the concepts and procedures underlyinddtelopment of &
cost accounting system for managerial decisionsptrah and
performance reporting.

No. of Hours
UNIT Content

NATURE AND SCOPE OF COST ACCOUNTING

I Definition, Scope and nature of cost Accounting esiCconcepts + 13
Classification objectives and advantages — DemefitSost Accounting —+
Methods and Techniques — Cot Units — Cost cente@ost Sheets &
Tender.
MATERIALS CONTROL
II Materials cost — purchase procedure — Receipt @afeisof materials + 13

Stores organization and layout — Inventory controlLevels of stock
Perpetual inventory ABC analysis, EOQ — stores kedg Pricing of
Material issues, FIFO, LIFO, Simple Average & WdaghAverage

LABOUR COST
111 Labour cost —Time recording and Time booking — Meth of 13
remuneration and incentives schemes — Overtimeidladime — Labour
turnover — Types, causes and remedies.

OVERHEARDS
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IV

Overheads - Collection, Classification, allocatiompportionment

absorption — Primary Distribution and secondartribigtion of overhead

Reconciliation of cost and financial accounts

13

COSTING METHODS
Costing Methods — Job Costing, Process CostingnildbLoss, Abnormal
Loss and gains) — Operating Costing — Activity Be€esting (ABC)

13

[Note: Theory 20%  Problem: 80%)]

Reference

Text Book|[s]:

4.
Accounting “Jain and Narang, Kalyani Publishers, New Delhi,

5. “Cost Accounting ; S.N.Maheswari, Sultan Chand & Sons, New Delhi

Reference Book|s]:

1. “Cost Accounting ;Jawaharlal, Tata McGraw Hill, New Delhi

2. “Cost Accounting ;S.P.lyengar, Sultan Chand & Sons, New Delhi

3. “Cost Accounting Bhagawati and Pillai, S.Chand& Co. New Delhi

“Cost

4. “Cost Accounting “M.N.Arora, KannaAhuja&Pandey, S.Chand& Co New Dglhi

Website[s]:

1. https://nptel.ac.in/courses/module8

2. https://www.docsity.com/ea/subjects/costaccounting

3. https://www.studocu.com/costaccounting
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Course On completion of the course, students should be able to
Outcomes

= CO - 1:keep in mind, the place and role of cost accounitinthe modern econom
environment.
= CO - 2:Understand the costing system, cost managemeinsyst

= CO - 3:Execute overheads problems in the allocations ppdrionment.

= CO - 4Analyze the common cost and revenues

Mapping of COs with PSOs & POs:

CO/PO PO PSO

COo1 S S

= 2

CO2 S M

< sl 2 =
»
=
%

M
CO3 M S S w S w w S
\W

CoO4 M M S w S \W

Strongly Correlating(S) - 3 marks
Moderately Correlating (M) - 2 marks
Weakly Correlating (W) - 1 mark
No Correlation (N) - 0 mark
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Course Code &

Title CC X —INCOME TAX LAW AND PRACTICE
[l B.Com Semester — V Credits : 4 Hrs / Wk : 6
K -1:Acquire
Cognitive Level | K- 2: Understand
K- 3: Apply
K -4: Evaluate
K -5: Analyze

Course Objectives

This Course aims to

Tax Liability of individuals.

judicial interpretations and policy, and taxatioagdice.

w  Make the students to understand the competitiora@fble Income an

= Provide you with the ability to interpret and appxation legislation

UNIT

Content

No. of
Hours

INCOME TAX ACT 1961

Introduction: Meaning of Tax - Income Tax Act 196Previous year
Assessment year and other Basic concepts — Exempternes —

Agricultural income and Non- Agricultural incomeTax treatment to

Agricultural income - Heads of incomes - Gross Toitaome-Tax rate

for individuals - Residential status of individuaisd HUFs — Incidence

of tax

16

II

INCOME UNDER HERADS OF SALARY

Income from salaries: Meaning of salary — Taxapibf Allowances,
Perquisites, Provident Fund, and Leave salary atikkment benefits
Deductions from salary income u/s 16 — Computatibmcome from
salary.

16

III

INCOME UNDER THE HEADS OF HOUSE PROPERTY

Basis of charge — Exempted house property incom@smputation of
Gross Annual Value (GAV) of Let out house properyet Annual
Value (NAV)-Treatment of unrealized rent recoveaed arrears of ren

~—+

— Deductions u/s 24 — Pre construction period é#ter Loss from selft

16
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occupied property — Computation of total Incomerfrioouse property.

INCOME FROM BUSINESS AND PROFESSION

IV Expenses expressly admissible and inadmissibleigivigl deduction t 15
Deemed profits- Valuation of stock- Computation latome from
Business- Professional Receipts and Payments - Ggstem and
mercantile system of accounting - Computation otome from
Profession

A" INCOME FROM CAPITAL GAINS AND OTHER SOURCES 15

Income from Capital gains - Basis of charge — Megruf capital assets
— Types of capital gains- Transactions not regaegetiansfer — Indexed
cost of acquisition- Indexed cost of Improvemenwn{utation of
capital gain - Exempted capital gains u/s.54. Inedram Other Sources
— Incomes chargeable — TDS - Grossing up — Tredtofegifts received
— Computation of Income from other sources.

[Note: Theory 20%  Problem: 80%)]

Text Book][s]:
1. Gaur and Narang ,(2015Jncome Tax Law and Practice; [43rd Edition] -

Reference Kalyani Publishers, New Delhi

Reference Book|s]:

1.Bhagawathi Prasad (2015),atv & Practice of Income Tax in India”,
NavmanPrakashan Aligarh, New Delhi
2.Mehrotra, HC. (2015),'Income-tax Law and Account’,- SahithyaBhavat
Publisher, New Delhi

3.Vinod K.SinghanidJncome Tax” - Taxman Publications
Website[s]:

1https://raakasc.edu.in/incometaxlawandpractice

2https://www.icsi.edu/docs/webmodules/taxlaw
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Course On completion of the course, students should be able to
Outcomes

= CO - lrecollect the fundamental concept of income tax1aét

= CO - 2get the idea of the various sources of incomes

= CO - 3apply the income tax laws for computation of anvitial’'s adjusted
gross incomes

= CO - 4::evaluate computation tax liability of an individsal

Mapping of COs with PSOs & POs:

CO/PO PO PSO
1 2 3 4 5 6 1 2 3 4 5 6

CO1 M M M M M S M S M W W M
CO2 W M W M M W W S M M S M
CO3 M M M S M M M S M M S M
CO4 M M S W M S S M S M S S

Strongly Correlating(S) - 3 marks

Moderately Correlating (M) - 2 marks

Weakly Correlating (W) - 1 mark

No Correlation (N) - 0 mark
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Course Code &

Title CC Xl — CORPORATE ACCOUNTING
Il B.Com Semester — V Credits : 4 Hrs / Wk : 6
K -1:Acquire
Cognitive Level | K- 2: Understand
K- 3: Apply
K -4: Evaluate
K -5: Analyze

Course Objectives

This Course aims to

= Develop awareness about Corporate Accounting ifiocanity with the
provisions of Companies Act

= Gain an understanding of how to apply the accogmstandards in th
preparation of consolidated financial statements.

No. of
UNIT Content Hours
AMALGATION OF COMPANIES ACCOUNTS OF HOLDING
I COMPANIES 16
Accounting for Amalgamation and Absorption of Comigs -
Acquisition of Companies - Final Account of Joinb& Companies
INTERNAL RECONSTRUCTION AMALGATION OF
I COMPANIES 16
Accounting for Reconstruction of Companies- IntérriBxcluding
preparation of scheme) and External as per AS14
III BANKING COMPANY ACCOUNTS
Banking Company Accounts — Rebate on Bills Discednt— 16
Classification of Advances — Classification of Istreents — Preparatign
of Profit and Loss Account and Balance sheet.
LIQUIDATION OF COMPANIES
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IV

Liquidation of Companies:Meaning of Liquidation — olfes of 15
Liquidation — Order of Payment — Preferential Citedi — Preparation g
Statement of Affairs — Lists to be attached to stkement of affairs -
Deficiency / Surplus Accounts —Liquidator’s finghement of account

—

HOLDING COMPANY ACCOUNTS

Holding Company Accounts — Consolidation of Balar@feeets with 15
Treatment of Mutual Owings, Contingent Liability,nkdalized Profit
Revaluation of Assets, Bonus Issue and Paymentwd€hd (excluding
intercompany holdings)

[Note: Theory 20%  Problem: 80%)]

Reference

Text Book][s]:

1. M.C.Shukla, T.S.Grewal&S.C.Gupdvanced  Accounts,  Vol.l|*
S.Chand& So, New Delhi
2. T.S.Reddy&A.Murthy, [Reprint 2018]Corporate Accounting”- Margham

Publications, Chennai -17.

Reference Book[s]:
1. R.L.Gupta&RadhaswamyAdvanced Accounts™ Sultan Chand & Co. Ne\
Delhi
2. Jain &NarangAdvanced Accounts,* Kalyani Publishers, New Deli
3. S.N.Maheswari;Advanced Accounts* Sultan Chand & Co., New Delhi
Website[s]:

1. https://scribd.com/doc/courses/corporateaccounting
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Course On completion of the course, students should be able to

Outcomes
= CO - lremember the terms of accounting for amalgamaébgorption,

acquisition of Companies, Internal and externabnstruction of companies.

= CO - 2prepare consolidated accounts for a corporate group

» CO - 3eexecute the skill to prepare final accounts foogorate group like
banking companies and insurance companies.

» CO - 4evaluate the accounting requirements for a corpayadup and
familiarity with the theory underlying the methoadlsed to account for inter-

company investments.

Mapping of COs with PSOs & POs:

CO/PO PO PSO
1 2 3 4 5 6 1 2 3 4 5 6

COo1 M M M W M S S M S W S M
CO2 M M M M M S S M S S M M
COs3 W M S M M W M M M S M S
CO4 M M W S S M M M W S M S

Strongly Correlating(S) - 3 marks

Moderately Correlating (M) - 2 marks

Weakly Correlating (W) - 1 mark

No Correlation (N) - 0 mark
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Course Code &

Title EC 1 (a) — SERVICES MARKETING
Il B.Com Semester — V Credits : 5 Hrs / Wk : 5
K -1:Acquire
Cognitive Level | K- 2: Understand
K- 3: Apply
K -4: Evaluate
K -5: Analyze

Course Objectives

This Course aims to

»  Understand the concept of marketing in servicemsgc

marketing of services

= Examine the theoretical foundations and practicppliaation of

No. of
UNIT Content Hours
INTRODUCTION TO SERVICES MARKETING
I 13
Introduction — Services — Meaning — CharacteristiesTypes -
Differences between Services and Goods — Serviaekdiing — Needs
& significance of Service Marketing.
SERVICE MARKETING MIX
II 13
Marketing Mix — Concepts — 7P’s — Marketing of Baaukd Insurance
Products.
CONSUMERS IN SERVICE INDUSTRY
III 13
Consumer in service industry — Customer retentidenkhancement on
Internal & External relationship — 7s Frame workDetermining the
value of customers — Types of relationship markgtin
MAREKTING SERVICE FIRMS
IV 13

Types of marketing services firms — External anerimal marketing +
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Role of Internal marketing — Components — Stepbnplementation -
Service Quality — Dimensions — TQM & measurement

GLOBALIZATION OF SERVICES
13

Globalization of Services — Elements — Problemdhallénges to Globa
marketing Services — Future Scenario

Reference

Text Book][s]:

1. B. Balaji,“Service Marketing and Management”

2. S.M.Jha;Service Marketing”
Reference Book|s]:

1. VasanthiVenugopal and Raghu V.KService Marketing”

2. John M.Rathwell,Marketing in Services Sector”

3. Dr.L.Natarajan;Services Marketing”

Website[s]:

1. https://www.studocu.com/servicesmarketingmanagement

2. https://examupdates.in/servicesmarketing

Course
Outcomes

On completion of the course, students should be able to

= CO - lremember the various financial products, serviag] strategie
offered by various institutions.

= CO - 2understand how the financial services componentustnks

(insurance, banking, securities) interact.
= CO - 3analyze the structure of the financial markets.

= CO 4: apply the knowledge of various financial products

1°2)
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Mapping of COs with PSOs & POs:

SYLLABI

Programme: B.COM

CO/PO PO PSO
1 2 3 4 5 6 1 2 3 5 6

COo1 M M M M M S M M W S S
CO2 W M M W M W S M M M S
CO3 S W M M S W M S M M M
CO4 W M M M M M M W S M M

Strongly Correlating(S) 3 marks

Moderately Correlating (M) 2 marks

Weakly Correlating (W) 1 mark

No Correlation (N) 0 mark
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Course Code &

Title

EC | (b) — PRINCIPLES AND PRACTICE OF INSURANCE

Il B.Com

Semester — V Credits : 5 Hrs/ Wk :5

Cognitive Level

K -1:Acquire

K- 2: Understand
K- 3: Apply

K -4: Evaluate

K -5: Analyze

Course Objectives

This Course aims to

w=  Provide students with the knowledge of generalqgpies and practice
of insurance.

= Help students understand the theories, regulatogmdwork of
insurance, types of insurance, and the major tgpasurance products

[72)

UNIT

Content

No. of
Hours

PRINCIPLES OF INSURANCE

Principles of Insurancensurance - Meaning — Definition — Essentials
insurance contract — Kinds of Insurance contratirciples of Insurance
Insurable interest — At most good faith — IndemnitySubrogation -
Contribution — Proximate clause — Mitigation ofdos

of 13

IT

LIFE INSURANCE

Life Insurance : Meaning of life insurance — Insw@ versus Assurance
Features of life insurance — Procedure for effgctife insurance — Lifg
Insurance policies —Classification of policies dre tbasis of duratior]
premium payment, participation in profits, pers@ssured, methods

payment of policy amount — Money back policies -0@r insurance
scheme — Partnership insurance — Employer - Emeloyesurance;

Features of each policy.

Df

III

MARINE INSURANCE

Marine Insurance— Important Definitions — Subjectatdr of Marine
Insurance — Characteristics of Marine InsurancelemBnts of Maring

13
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Insurance — Contents of Marine Policy — Kinds ofria Policies — Life|
Insurance versus Marine Insurance — Proceduretaking out a Marine
Policy — Important Clauses in Marine Policy — KirafdMarine Losses.

IV

FIRE INSURANCE

—

Fire Insurance- Common policies in Fire InsurancAverage Clause i
Fire Insurance Policy — Rights of the Insurer —cdedures for Fire
Insurance Claim — Types of Losses due to Fire €dthares for calculating
claim for loss of stock.

13

MARKETING OF LIFE INSURANCE BUSINESS 13

Marketing of Life Insurance Business: Charactersstf Life Insurance
Services — Objectives of Life Insurance Marketingmportance of Life
Insurance Marketing — Market segmentation in Insceabusiness
Distribution channels in Life Insurance businessSeope of Life
Insurance Marketing.

Reference

Text Book][s]:

1. P. Periasamy,“Fundamentals of Insurance” Vijay Nicole Imprints Pvt Ltd

Reference Book[s]:

1. P.K. Gupta, Insurance and Risk ManagementHimalaya Publishing House.

2. Inderjit Singh, RakeshKatyayal and Sanjay AroraKalyani Publishers
Chennai.

Website[s]:

1. https://www.academica.edu/lecture/insurance

2. https://www.sfu.ca/lecturenotes/insurance

3. https://www.scribd.com/doc/insurance
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Course On completion of the course, students should be able to

Outcomes
= CO - lexplain the basic principles of insurance andnitgartance in real life

= CO - 2:identify with the various kinds of insurance, ne@md scope of eag
insurance policy

= CO - 3:ccompare various kinds of insurance plans as welthascontract
selection criteria from a cost-benefit point ofwie

= CO 4:familiarize themselves with major insurance produduch as life
insurance, health insurance, property and liabifisrance.

Mapping of COs with PSOs & POs:

CO/PO PO PSO
1 2 3 4 5 6 1 2 3 4 5 6

CO1 S M M M M S W S S M M S
CO2 W W M W M S S M S M M S
CO3 M M M M S W S M M S M M
CO4 M M S M M W S M M S M W

Strongly Correlating(S) - 3 marks

Moderately Correlating (M) - 2 marks

Weakly Correlating (W) - 1 mark

No Correlation (N) - 0 mark
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Course Code &

Title NMEC Il - GENERAL COMMERCIAL KNOWLEDGE
Il B.Com Semester — V Credits : 2 Hrs / Wk : 2
K -1:Acquire
Cognitive Level | K- 2: Understand
K- 3: Apply
K -4: Evaluate
K -5: Analyze

Course Objectives

This Course aims to

w=  To impart the basic knowledge of general commemmattices

No. of
UNIT Content Hours
FORMS OF BUSINESS ORGANIZATION
I
Definition of trade, commerce and industry — ecommorbasis of 6
commerce — forms of business organization — sabetr— partnership
joint stock company — cooperative public entergrise features,
advantages and limitations.
ROLE OF BANKS
II 5
Banking — meaning and kinds of banks — Function€@hmercial and
Central banks — RBI — its role in controlling bamkdndia
MODES OF TRANSPORTATION
III 5
Transport — Kinds — road-rail-air-marine-featuresantages and
limitations.
GENERAL INSURANCE CONTRACTS
IV S

Insurance — meaning — principles — types — life-firarine — othe
general insurance contracts.

FINANCING OF BUSINESS
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Financing of business — shares — debentures — typeatures — stock 5
exchange — functions — Explanation of NSE, OTCH 3&BI

Reference

Text Book][s]:
1. “General Commercial Knowledge”K.Vinayagam and Others, S.Chang

Co., New Delhi

Reference Book|s]:
1. “Banking”, Varshney and Sundaram, Sultan Chand & Co., Neli[3#003
2. “Transport”, Bhatnagar, KitabMahal, New Delhi 1998
3. “Investment Management'V.A.Avadhani, Himalaya Publishers, Ludhiana
Website[s]:

1. http://www.studocu.com/commercial

2. https://www.icai.org

&

Course
Outcomes

On completion of the course, students should be able to
= CO - lwunderstand the basic concepts of business ordemmza

= CO - 2familiarize the theoretical aspects of transpastaind insurance
sectors

» CO - 3identify the basic idea about financing of business
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Mapping of COs with PSOs & POs:

CO/PO PO PSO
1 2 3 4 5 6 1 3 6

Co1 S M S M S M W M W
CO2 M M S M W M M M S
COos3 M W S S M| W S W S

Strongly Correlating(S) 3 marks

Moderately Correlating (M) 2 marks

Weakly Correlating (W) 1 mark

No Correlation (N) 0 mark
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Course Code &

Title EXCL 1 - R PROGRAMME
Il B.Com Semester — V Credits : 2 Hrs / Wk : 2
K -1:Acquire
Cognitive Level | K- 2: Understand
K- 3: Apply
K -4: Evaluate
K -5: Analyze

Course Objectives

This Course aims to

= Impart the basic knowledge of application of sofevan the data
analysis

w= Know all needed about R programming and also totrtfee global
requirement in software industries

1

Measure of
Measure of
Skewness,
Standard D
Diagrams

Plotting the
Regression

© © N o g s~ wDdhPE

Correlation

10. Analysis of

LIST OF PRACTICAL

R Programme

Basic Statistical and Mathematical Commands

Central Tendency
Dispersion
Moments and Kurtosis

istribution

curve

time series

Text

Reference Refe

1. P

Book([s]:

1. P. Periasamy,“Fundamentals of Insurance® Vijay Nicole Imprints Pvt Ltd

rence Book(s]:

K. Gupta, Insurance and Risk ManagementHimalaya Publishing House.
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2. Inderjit Singh, RakeshKatyayal and Sanjay Aret&alyani Publishers, Chennai.
Website[s]:

1. https://www.academica.edu/lecture/insurance

2. https://www.sfu.ca/lecturenotes/insurance

3. https://www.scribd.com/doc/insurance

Course On completion of the course, students should be able to

Outcomes

= CO - 1:gain knowledge about different data types and giffedata structure
inR

= CO - 2:understand basic regular expressions in R

= CO - 3apply the various graphs in R for data visualizatio

= CO - 4:analyze the uses of R for descriptive statistickiaferential statistics

Mapping of COs with PSOs & POs:

CO/PO PO PSO
1 2 3 4 5 6 1 2 3 4 5 6

CO1 S M M M S W M M S M M S
CO2 M M S M W M M S M S M S
CO3 M W S M M M S M M M M M
CO4 W S M S M W S M M S M S

Strongly Correlating(S) - 3 marks

Moderately Correlating (M) - 2 marks

Weakly Correlating (W) - 1 mark

No Correlation (N) - 0 mark
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Course Code &

Title CC Xl - MANAGEMENT ACCOUNTING
Il B.Com Semester — VI Credits : 4 Hrs / Wk : 5
K -1:Acquire
Cognitive Level | K- 2: Understand
K- 3: Apply
K -4: Evaluate
K -5: Analyze

Course Objectives

This Course aims to

= Introduces managerial decision making at an intctmhy level and the

changing role of management accounting in a dynabusiness
environment

w= Familiarize the students with various concepts ampgplication of
management Accounting.

14

UNIT

No. of
Content Hours

FINANCIAL STATEMENT ANALYSIS
Management Accounting — Definition — Objectives atiNe — Scope

Merits and Limitations — Difference between ManagatmAccounting 13
and Financial Accounting — Financial Statement Asial —
Comparative Statement — Common Size StatementrdTRercentage
Ratio Analysis — Meaning — Classification — Liquygi Solvency,
Turnover and Profitability Ratio — DuPont Chart -enStruction of
Balance Sheet

II

FUND FLOW AND CASH FLOW STATEMENT

Fund Flow Statement — Meaning — Preparation — Sdheaf Changes 13
in Working Capital — Funds From Operation — Soumes Applications
— Cash Flow Statement — Meaning — Difference betwdaind Flow
Statement and Cash Flow Statement — PreparatiolCash Flow,
Statement (as per Accounting Standard 3)

III

BUDGETORY CONTROL

Budget and Budgetary Control — Meaning — Advantagégeparatior
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of Sales, Production, Production Cost, PurchaskesS&®verhead Cost, 13
Cash and Flexible Budgets — Standard Costing — MgaAdvantages
and Limitations
CAPITAL BUDGETING
IV Capital Budgeting — Meaning — Importance — Appiaigethods — 13
Payback Period — Accounting Rate of Return — Diatedi Cash Flow +
Net Present Value — Profitability Index — InterRalte of Return
VARIANCE ANALYSIS
\ ¥4 Variance Analysis — Significance — Computation @frience (Materia 13
and Labour Variance only) — Marginal Costing — CAffalysis — Break
Even Analysis — BEP — Managerial Applications — jlarof Safety —
Profit Planning
[Note: Theory 20%  Problem: 80%)]
Text Book][s]:
1. Sharma & Gupta;Management Accounting™ KalyaniPublishers,Chenn
Reference (2014)

Reference Book|s]:

1. R.Ramachandran&R.Srinivasan;Management Accounting” — Sriram
Publishers
2. A.Murthi&S.Gurusamy, “Management Accounting” — Vijay Nicole

Publications, Chennai
3. S.N.Maheswari, “Management Accounting”— Sulthan Chand & Son
Publications, New Delhi (2014)
4. R.S.N.Pillai&V.Baghavathi,“Management Accounting”— S.Chand& Co.
Mumbai

Website[s]:

1. https://studocu.com/managementaccounting

2. https://icmai.in/upload/studymaterial

3. https://ocw.mit.edu/managementaccounting
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Course On completion of the course, students should be able to

Outcomes

= CO - 1remember the concepts and importance of manageseatnting in
decision making.

= CO - 2wunderstand the preparation of various types of btslg

= CO - 3apply the idea and practices of budgeting in arf®ss decisions

= CO - 4:analyze financial data from annual reports of comgms

Mapping of COs with PSOs & POs:

CO/PO PO PSO
1 2 3 4 5 6 1 2 3 4 5 6

CO1 S S M M S S S S W M M M
CO2 M M M S S S S S M M S S
CO3 W M S M M W M M M W M S
CO4 M M S W M M M S W S S M

Strongly Correlating(S) - 3 marks

Moderately Correlating (M) - 2 marks

Weakly Correlating (W) - 1 mark

No Correlation (N) - 0 mark
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Course Code &

Title CC Xl — FINANCIAL MANAGEMENT
Il B.Com Semester — VI Credits : 4 Hrs / Wk : 5
K -1:Acquire
Cognitive Level | K- 2: Understand
K- 3: Apply
K -4: Evaluate
K -5: Analyze

Course Objectives

This Course aims to

= Enable the students to understand the basic conakedinancial
management and the role of financial manager irssigcmaking.

UNIT

Content

No. of
Hours

FINANCIAL DECISIONS
Financial Management: Meaning and Scope — ObjextivEunctions -

Approaches — Types — Financial Decisions — Coftayital — Meaning
— types — Simple and Weighted Average Cost of @afidverall Cost
of Capital)

13

II

FINANCIAL PLANNING

Financial Planning — Meaning and Scope — CapitalicBire — Net
Income Approach — Net Operating Income ApproachM Approach —
Arbitrage Process — Traditional Approach — Cagitalicture Planning

13

III

LEVERAGES AND DIVIDEND POLICY

Leverage — Meaning and Types — Significance — Qipgraeverages
Financial Leverages and Combined Leverages — DwddBolicy —
Types of Dividend — Theories — Bonus Issue — Styulits

13

IV

WORKING CAPITAL AND CASH MANAGEMENT

Working Capital Management — Determinants of Wagki@apital —
Forecasting of Working Capital requirements - Casanagement -
Cash Budget — Concentration Banking and Lock Bost&y

13
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RECEIVABLES MANAGEMENT

Receivables Management — Objectives — Factorsenfling size of 13
receivables — Credit Policies — Incremental Analysi

[Note: Theory 20%  Problem: 80%)]

Reference

Text Book][s]:
1. S.N.Maheswari,'Elements of Financial Management- Sulthan Chand &

Sons, New Delhi

Reference Book|s]:
1. R.K.SharmajFinancial Management’- Kalyani Publishers, New Delhi

2. R.Ramachandran&R.Srinivasan,Financial Management” —  Sriram
Publication, Trichy

3. Khan & Jain,“Theory and Problems of Financial Manageniert McGraw
Hill Publication, New Delhi

4. S.P.Gupta,“Financial Management” — SahityaBhavan Publication, Ne
Delhi

Website[s]:

1. http://www.crectirupati/lecturenotes

2. https://www.esun.ecu/lecturenottes

3. http://scribd.com/financialmanagement

Course
Outcomes

On completion of the course, students should be able to

= CO - lremember the concepts and tools of finance

= CO - 2wunderstand the importance of working capital anshchudgeting
techniques

= CO - 3: apply techniques to project financial statemeatddrecasting longt

term financial needs.

= CO - 4evaluate capital investment decisions and finangialicies to

business valuation
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Mapping of COs with PSOs & POs:

CO/PO PO PSO
1 2 3 4 5 6 1 2 3 4 5 6

CO1 M M M M M M M S S M S S
CO2 M M M M S M M M S M M M
CO3 M S M S M S S M M M S M
CO4 W M S M W S W S S M W S

Strongly Correlating(S) - 3 marks

Moderately Correlating (M) - 2 marks

Weakly Correlating (W) - 1 mark

No Correlation (N) - 0 mark

Course Code &

Title CC XIV— ENTREPRENEURIAL DEVELOPMENT
Il B.Com Semester — VI Credits : 4 Hrs / Wk : 5
K -1 : Acquire
Cognitive Level | K- 2: Understand
K- 3: Apply
K -4: Evaluate
K -5: Analyze

Course Objectives

This Course aims to

= Examines the nature of entrepreneurship from thgpeetive of a start
up, as well as an established enterprise.
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UNIT

Content

No. of
Hours

ENTREPRENEURSHIP

Concepts of Entrepreneurship — Entrepreneur andrgige — Meaning
— Definition — Characteristics — Functions — Rdl€otrepreneurs in th
Economic Development — Classification of Entrepteae— Factors
affection Entrepreneurial Growth -  Entrepreneurldévelopment
Programme (EDP) — Programs Small Entrepreneurs|Dawvent. Self-
Employment Schemes — Government Policies on Emneprial
Development — Entrepreneurial Behaviour: Innovaaad Entrepreneu
— Entrepreneurial Behavioural and Psycho - Theorkescial
Responsibilities

(4%

-

13

IT

SOURCES OF IDEAS

—

Sources of Ideas — Preliminary Evaluation and Thgsif Ideas — Projeq
Identification — Demand based Industries and Resobased Industrigs
— Import Substitution and Export Oriented Itemsrej&t Formulation
— Stage —Constraints — Criteria for selecting geuto Feasibility Study

13

III

PROJECT APPRAISAL

Project Appraisal — Methods - Technical — Comméréippraisal —
Information required — Demand Forecasting — SourcesMarket
Information — Financial Appraisal — Capital CostRybject — Sources of
Finance — Financial Problems — Project Report — @omants — contents
— Planning Commission guidelines

13

IV

LICENSING PROCEDURE

Licensing Procedures — Procedures to start an tnaugnit — Financial
and other Assistance SMEs

13

INCENTIVES AND SUBSIDIES

Incentives and Subsidies of State and Central Govents — Aims —+
Backward Areas - Industrial Estates — DICs — RoleFmancial
Institutions in the Entrepreneurial Growth — Projemancing — Sources
of Finance — IDBI, IFCI, ICICI and IRCI — Role ofréotional and
Consultancy Organizations of State and Central Gowent

13
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Reference

Text Book][s]:

1. Desai, Vasant,“Entrepreneurial Development”— Himalaya Publishing
House, New Delhi

Reference Book[s]:

1. Awasthi.D& Sebastian;Evaluation of Entrepreneurial Progress>- Sage
Publications, New Delhi

2. Panda, ShibaCharatEntrepreneurial Development™ AnmolPublicaitons
New Delhi (Latest Edition)

3. Kao, John.J;"The EntreprenurialOrganziation”’— Englewood Cliffs, New
Jercy: Prentice Hall (Ed.2001)

4. C.B.Gupta&N.P.SrinivasariEntrepreneurial Development> Sulthan Chand
& Co., New Delhi

5. C.S.V. Murthy,“Small Scale Industries and Entrepreneurial Deyetent”

Website([s]:

1. https://lecturenotes.in/entrepreneurship

2. http://iare.ac.in/lecturenotes

3. http://docsity.com/entrepreneurship

Course
Outcomes

On completion of the course, students should be able to

D

= CO - 1l:remember the legal and financial conditions ag asthe importanc
of the entrepreneurial infrastructure for startingusiness venture.

= CO - 2:understand the effectiveness of different entregueaal strategies.

= CO - 3: execute the entrepreneurial project and its eisg@hments.

= CO - 4:analyze the elements of success of entrepreneeridlires
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Mapping of COs with PSOs & POs:

CO/PO PO PSO
1 2 3 5 6 1 3 6

Co1 S M S S S S S
CcOo2 S M S S M M M M
COos3 S M M S S M S
CO4 M M M M M S W W M

Strongly Correlating(S) - 3 marks

Moderately Correlating (M) - 2 marks

Weakly Correlating (W) 1 mark

No Correlation (N) 0 mark
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Course Code &
Title CC XV — INDUSTRIAL RELATIONS AND REGULATIONS

Il B.Com Semester — VI Credits : 4 Hrs/ Wk : 5

K -1:Acquire
Cognitive Level | K- 2: Understand
K- 3: Apply
K -4: Evaluate
K-5:

Analyze

This Course aims to
Course Objectives

= Enable the students to understand the various falasng to Industria
labor.

No. of
UNIT Content Hours

PAYMENT OF WAGES ACT 1936

I Definitions; Responsibility for payment of wagesxation of wage 13
period; time of payment of wages; mode of paymBaluctions from
wages for absence from duty, damage or loss, forices rendered,
recovery of advances & loans; Maintenance of regisand records;
Penalty for offences; Payments of undisbursed wamgease of death.

PAYMENT OF BONUS ACT 1965

II Definitions, eligibility for bonus, payment of mmum and maximum 13
bonus, disqualification for bonus, set on and $etallocable surplus
time limit for payment of bonus.

EMPLOYEE STATE INSURANCE ACT 1948

Contributions: who is to be insured, principle employer to pay
contribution in the first instance, general prooms as to payment of
contributions, method of payment. 13
Benefits: Sickness benefit, maternity benefit, disablemeernédiit,
presumptions as to accidents arising in course wipl@yment
dependents benefit, medical benefits.

Penalties punishment for false statement, punishment fiwrfato pay
contributions and prosecutions.

III

WORKMEN COMPENSATION ACT
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IV Introduction, scope, accidents during and in thers® of employment, 13
circumstances when the workmen are basic or notic bésr
compensation
FACTORIES ACT 1948
Health: cleanliness, disposal of waste, ventilation, dast fume,
artificial humidification, overcrowding, lightinglrinking water, toilets

\Y spittoons 13
Safety: Fencing of machinery, work on or near machinerymation,
employment of young persons on dangerous mactsaésy officer.
Welfare: Washing facilities, facilities for storing and drg clothing,
facilities for sitting, first aid appliances cantse shelters and restrooms,
creches. Working hours for adults, annual leavé wiages.

Text Book][s]:
1. N.D. Kapoor,‘Industrial Law”
Reference
2. B.D. Singh, industrial relations”
Reference Book|s]:
1. AM Sarma,“Aspects of Labour Welfare & Social Security”
2. MS Pandit&ShobhaPandiBusiness law”
3. P.L. Malik, “Industrial Law”
Website[s]:
1. http://www.pondiuniv.edu.in/hrmiii
2. http://studocu.com/industrialrelations
3. https://ppg.edu.in/bschool/notes
Course On completion of the course, students should be able to
Outcomes

= CO - l.demonstrate descriptive knowledge of the fieldnalistrial relations

= CO - 2apply the essential concepts of industrial relaticend their

interrelationship at the personal, organizatiomal aational levels.
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CO - 3recognize and consider the social, historical ajqatg issues within

industrial relations.

CO - 4:investigate solutions to industrial relations pewbg based on resear

and assessment of current practices.

Mapping of COs with PSOs & POs:

CO/PO PO PSO
2 3 4 5 6 1 2 3 4 5 6

CO1 S M W M S M M S S M S
CO2 S S M M M M W M S S M
Cos3 S S M| W S S M S W S S
CO4 S S S M W S S S W S S

Strongly Correlating(S) - 3 marks

Moderately Correlating (M) - 2 marks

Weakly Correlating (W) - 1 mark

No Correlation (N) - 0 mark
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Course Code &
Title

EC Il (a) — FINANCIAL SERVICES AND DERIVATIVES MARK

ETS

Il B.Com

Semester — VI Credits : 5 Hrs/ Wk : 5

Cognitive Level

K -1:Acquire

K- 2: Understand
K- 3: Apply

K -4: Evaluate

K -5: Analyze

Course Objectives

This Course aims to

functionaries of these markets and their modeanfitg

= Provide students with a conceptual framework ofditial markets

UNIT

Content

No. of
Hours

INTRODUCTION TO FINANCIAL SERVICES
Meaning and Definitions of financial services, Imjance, Essentials of

an lIdeal Financial Services Industry, Types of rimal Services
Constituents of the financial service sectors,rfgial services in Indig
Difficulties and Regulations — Merchant Banking -ed&hing — origin -
functions — scope — SEBI guidelines

13

IT

VENTURE CAPITAL

Venture capital — Meaning — Features — Methods aftwe capita
financing — Modes of venture financing — Venturgita investment
process — Factors determining venture investmesBxit-mechanism +
Advantages of venture capital — Issues of Indiamtwe capital
industry.

13

III

MUTUAL FUNDS

Mutual Funds: Meaning — Types — Functions — Adages -
Institutions involved — UTI, LIC, Commercial BanksEntry of Private
Sectors- Performance — Growth of Mutual Funds ididn— SEBI
Guidelines — AMC

13

IV

LEASE FINANCING AND FACTORING

Lease Financing: The Concept — Merits and Demeaftdeasing —
Types — the Indian Leasing Scenario. Hire Purchissaning — RBI
Guidelines — Hire Purchase and Transport Industiyease Vs Hire

13
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Purchase — Problems and Prospects of Hire Purahn&sdia

Factoring: Concepts — Significance — Types — FaujoMechanism -+
Factoring Vs Leasing — Factoring in India - Forfees —
Kalyanasundaram Committee Recommendations

DERIVATIVES

\ ¥4 Derivatives: Meaning — definition — Kinds of finaak Derivatives — 13
Forwards — features of forwards — Futures — featafd-utures — Type
of Futures — Commodity Futures — Financial FutureBorward Vs.
Futures — Advantages of Forwards and Futures —o@pt- features @
Options — Share option — Currency option — Benefi@wap — feature
of Swap — kinds of Swap — advantages — Importafd@eoivatives —
Derivatives in India — Recent Developments

[72)

[ )

Text Book][s]:

Reference 1. E.Gordon&K.Natarajan,“Emerging Scenario of Financial Services™
Himalaya Publishing House

Reference Book|s]:

1. E.Dharmaraj;Financial Services”’— S.Chand& Co.,

2. Vinod Kothari, “Lease Financing and Hire Purchase> Wadhaw and Co
Nagpur

3. M.Y.Khan,“Financial Services”’— Tata McGraw Hill, New Delhi

4. V.K.Bhoominathan& Others;Financial Services” — SulthanChand& Co
New Delhi

Website[s]:
1http://researchgate.net/lecturenotes

2http://rose.hulman.edu/lecturenotes
3http://studocu.com/financialmarkets
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Course
Outcomes

On completion of the course, students should be able to

= CO - 1:remember the various financial products, serviaed,strategies
offered by various institutions.

= CO - 2:think of the various derivatives products avaiainl the markets

= CO - 3analyze the structure of the financial markets

= CO - 4: apply the knowledge of various financial products

Mapping of COs with PSOs & POs:

CO/PO PO PSO
1 2 3 4 5 6 1 2 3 4 5 6

CO1 S S M M M S S S W S M W
CO2 S M M S M M S M S M S S
CO3 S M M M S M W W S M S S
CO4 M W S W S W M S W M W M

Strongly Correlating(S) - 3 marks

Moderately Correlating (M) - 2 marks

Weakly Correlating (W) - 1 mark

No Correlation (N) - 0 mark
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Course Code &
Title

EC Il (b) — INTERNATIONAL TRADE AND EXPORT MANAGEME NT

Il B.Com

Semester — VI Credits : 5

Hrs/ Wk : 5

Cognitive Level

K -1:Acquire

K- 2: Understand
K- 3: Apply

K -4: Evaluate

K -5: Analyze

Course Objectives

This Course aims to
Expose the students to the International tradeguhoe.

UNIT

Content

No. of
Hours

INTRODUCTION TO INTERNATIONAL TRADE

Introduction to International Trade: Meaning — keas — Objectives ;

Motives - Domestic Trade Vs International Trade rgunents for and

against international trade — Trade Policy - Freeld — Protection |
Trade barriers — Tariffs and its types — Non Taréfriers and its types

13

II

INTERNATIONAL TRADING ENVIRONMENT

International Trading Environment: World Trade Qrgation (WTO) —
Objectives and Functions of WTO- Salient Featufesraguay Round
Agreement —Concept of Balance of Trade and Balarideayment —
Foreign Exchange Market — Functions and Dealingsthen Foreign
Exchange Market — Exchange Rate systems and atasisins.

13

III

FOREIGN TRADE POLICY AND REGULATION

Foreign Trade Policy and Regulation: The Foreigad€r(Developmen
and Regulation) Act 1992- Foreign Trade Policy - jebtives,
Strategies, Features and Promotional Measures perERromotion in
India — Importance and Objectives — Export PromotMeasures -
EOU, EPZ, and SEZ.

—t

13

IV

EXPORT FINANCE

Export Finance: Institutional Finance for ExporPre Shipment Cred
— Post Shipment Credit- EXIM Bank — ECGC — Qualiigntrol and
Pre- shipment Inspection — FEMA — IMF — IFC — UNCOJA UNIDO.

—

13
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EXPORT FINANCE

—

Export Finance: Institutional Finance for ExporPre Shipment Cred
— Post Shipment Credit- EXIM Bank — ECGC — Qualiigntrol and
Pre- shipment Inspection — FEMA — IMF — IFC — UNCJA UNIDO.

13

Reference

Text Book][s]:

1. Francis Cherunilam,  “International Trade and Expor
Management16'"Edition, Himalaya Publishing House, Mumbai.

Reference BookK[s]:
1. S.Sankarari]nternational Trade” - Margham Publications, Chennai.

2. T.A.S.BalaGopal;International Marketing and Export Management’

Himalaya Publishing House, Mumbai.

Website([s]:
1. http://econtent/Uploads/Import Export Management.pdf

2. http://Exportszerzodesek/Handbook/internationaltrade.

3. http://rafael.glendale.edu/poorna/ib/seyoum book

t

Course
Outcomes

On completion of the course, students should be able to
= CO - lremember the concepts and policies related tonatemal business.
= CO - 2wnderstand the history and impact of internatidmsiness

= CO - 3:execute the opportunities and challenges offereidtieynational
business.

= CO - 4eestimate various modes of entering internationaketa.
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Mapping of COs with PSOs & POs:

CO/PO PO PSO
1 2 3 4 5 6 1 6

CO1 S S S M M M S S S
CO2 S S S M S w S M S
CO3 W M M S W W M W M
CO4 M W M S S S W W M

Strongly Correlating(S) - 3 marks

Moderately Correlating (M) - 2 marks

Weakly Correlating (W) - 1 mark

No Correlation (N) - 0 mark
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Course Code &

Title EC lll (a) - FUNDAMENTALS OF CAPITAL MARKET
[l B.Com Semester — VI Credits : 5 Hrs / Wk : 5
K -1:Acquire
Cognitive Level | K- 2: Understand
K- 3: Apply
K -4: Evaluate
K -5: Analyze

Course Objectives

This Course aims to

in the stock market.

= Get a basic introduction to stocks as well as Igmactical application:
of how to invest. This course aims to help studéni&l the ability and
knowledge to make their own decisions with thewestment decision

UNIT

Content

No. of
Hours

INDIAN FINANCIAL SYSTEM

The Indian financial system- meaning, Componentde Rnd functions
- Recent development in the Indian financial syst€apital Market-
significance and functions of capital market, Irtdat Securities
Market, Financial Instruments in Industrial Sedast market,
Government Securities market

13

II

CAPITAL MARKET

Capital Market — Meaning — Classification — Prim&fgrket — Methods of
Issue — Merits and Demerits of Primary Market- 3elewy Market —
Origin and Growth of Stock Exchanges — Function$tick Exchanges
SEBI — Objectives — Functions - Powers — Investotd®tion Measures @
SEBI.

—h

13

III

PRIMARY MARKET FUNCTIONS

Primary market, Functions of new issue market,-Médghof floating
new issue, IPO, FPO, Public issue, bonus issuehtRsgue, Private
placement, Book building, ESOP, Intermediaries e thew issue
market, Registrars to the Issue, brokers to theeid3ankers to the issue,
Underwriters.

AL 4

1=4

13
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SECONDARY MARKET TRADING

IV Secondary market, Members of the Stock Exchangiedi of securities), 13
Classification of listed securities.

GLOBAL INVESTMENT MARKETS
\ V4 Global Investments Benefits, Introduction to ADRBH)Rs, FCCBs, 13

Foreign Bonds, Global Mutual Funds- Relationshipveen trends in
global markets and the domestic markets.

Text Book][s]:

Reference 1. Dr. S Gurusamy“Capital Markets”, Tata McGraw Hill Education Private
Limited, West Patel Nagar, New Delhi

2. Natarajan.L —Investment ManagemenWargham Publishers, Chennai.

Reference Book|s]:

1. Prasanna Chandrdlrvestment Analysis and Portfolio Managemenrata
McGraw-HillEducation, New Delhi.

2. Preetisingh®Investment Management'Himalaya Publishing House.

3. Bharat Kulkarni *Commodity Markets and DerivativesExcel Books, A-45,

Naraina, Phase |, New Delhi
Website[s]:

1.https://www.nseindia.com/content/us/ismr2010ch4.pdf
2. https://www.business.illinois.edu/finance dev/dyila.asp
3. https://www.icsi.edu/media/webmodules
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Course On completion of the course, students should be able to

Outcomes
= CO - 1creating awareness on SEBI, its objectives, poweasiagement &
functions.

= CO - 2:familiarizes the students with the mechanism oftehmarket
operations.

= CO - 3:understanding the practical aspects of primaryketasperations &
book building process

= CO - 4familiarize the students about investment decisands portfolio
decisions

Mapping of COs with PSOs & POs:

CO/PO PO PSO

COo1 S S M S S S S S M W S S
M

CO2 S w

w
w

CO3 M S

CO4 M w S S S W M M S W W M

Strongly Correlating(S) - 3 marks
Moderately Correlating (M) - 2 marks
Weakly Correlating (W) - 1 mark
No Correlation (N) - 0 mark
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Course Code &

Title EC Il (b) - HUMAN RESOURCE MANAGEMENT
Il B.Com Semester — VI Credits : 5 Hrs / Wk : 5
K -1:Acquire
Cognitive Level | K- 2: Understand
K- 3: Apply
K -4: Evaluate
K -5: Analyze

Course Objectives

This Course aims to

= Introduced to the management of an organizatiowskferce through
the design and implementation of effective humaouece policies and
procedures.

= Expose the students to the human resource managemen

No. of
UNIT Content Hours
PRINCIPLES OF HUMAN RESOURCE MANAGEMENT
I Human Resource Management — Definition — PersoRnatiples and 13
Policies
HUMAN RESOURCE PLANNING
II Human Resource Planning — Characteristics — Need$anning 13
HRP Process — Job Analysis — Job Design — Job ipasar — Job
Specifications
SELECTION AND TRAINING PROCESS
III The Selection Process — Placement and Inductionratnig and 13
Development — Promotion — Demotions — Transfersepagation
Attrition
COMPENSATION MANAGEMENT
IV Compensation Management — Fringe Benefits — JohuBtran Systems 13
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EMPLOYEE WELFARE AND SAFETY

\ ¥4 Employee Maintenance and Integration — Welfare Safégty — Accident 13
Prevention — Employee Motivation — Morale — Need Kfeasures
Industrial social Work
Text Book][s]:
Reference 1. Aswathappa,“Human Resources and Personnel Management — Teudt
Cases”,- Tata McGraw Hill Publishing Ltd, New Delhi"ZEd. (2013)
2. Khanka,"Human Resource Management”
Reference Book|s]:
1. BiswanathGhoshHHuman Resource Development and Managemerivikas
2. C.S.Venkatraman and SrinivasafRersonnel Management and Human
Resources”
3. Tripathi.PC.;Human Resource Development’ Sulthan Chand & Sons, Ne
Delhi (7" Ed.) (2013)
Website[s]:
1. http://studocu.com/humanresourcemanagement
2. http://docsity.com//lecturenotes/hrm
3. http://waljob.net/download/hrm
On completion of the course, students should be able to
= CO - lremember the importance of human resource manadgémen
organizations.
Course
Outcomes =  CO - 2get the idea about training and development netxtte human

resource.

CO — 3execute the nature and sources of conflict andmifft strategies,
approaches used in the resolution of conflict.

CO — 4: analyze the key issues related to administerindntimean elements sucl
as motivation, performance appraisal, recruitmedtteaining.

an

W

N
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Mapping of COs with PSOs & POs:

CO/PO PO PSO
1 2 3 4 5 6 1 2 3 4 5 6

CO1 S M S W S M S M S W S M
CO2 S M M S S M S M M M W M
CO3 M M M S M S W S S M M M
CO4 M wW S W M S W S W W S S

Strongly Correlating(S) - 3 marks

Moderately Correlating (M) - 2 marks

Weakly Correlating (W) - 1 mark

No Correlation (N) - 0 mark
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Course Code &

Title EXC 2 — GROUP PROJECT
Il B.Com Semester — VI Credits : 2 Hrs / Wk : --
K -1:Acquire
Cognitive Level | K- 2: Understand
K- 3: Apply
K -4: Evaluate
K -5: Analyze

Course Objectives

This Course aims to

= Provide a wider practical exposure to the studémtthe operational
areas. This group project helps the students toemelbse anc
comparative study of different areas often provesful to identify the
area of interest where he/she may be intereststhtbhis/her career

Z

ote:

Group Project Report to be submitted as per Spatifins and Format (to be collected from

the College)

Mark would be awarded as follows by a Panel of Eram (One External and One Internal)

Internal External
(Panel - 1) (Panel - 1)
(a) Performance Appraisal 10 --
(b)Project Report 10 10
(c) Presentation -- 10
(d) Viva Voce 30 30
Total 100 Marks
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